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ANALYSIS

Predominant results are positive, however, a more 
comprehensive explanation of the application is 
required. This, however, could be accomplished 
through the app provider’s shop, or supporting 
website.

Though the “box,” concept is more about the 
business model, it without a proper explaination 
of the function of the app, this descripter in the 
navigation is ambiguous to some users.

STOMPBOX TESTERS

ERNIE HALTER 
Nashville, TN. 
• 39 years old 
• BM, Instrumental Performance 
• Professional: Producer, Writer, Performer 
• Above average technology skills

SEAN HARRIS 
Detroit, MI. 
• 38 years old 
• BM, Jazz Performance 
• Professional: Writer, Performer 
• Above average technology skills

JOE BEERENS 
Austin, TX. 
• 34 years old 
• BS, Mechanical Engineering 
• Enthusiast: Occasional Performer 
• Above average technology skills

NICK JOHNSON 
West Bloomfield, MI. 
• 30 years old 
• MS, Environmental Engineering 
• Hobbiest 
• Above average technology skills

RESULTS

75% 
	 First-time usability testers

75% 
	 Commonly use their computer for shopping

100% 
	 Own a smart phone

50% 
	 Own a tablet

100% 
	 Update social networks two or more times  
	 per week.

100% 
	 Failed Task 1: Users could not specifically  
	 define the purpose of the application

100% 
	 Completed Task 2: Users found registration  
	 process simple, but requested confirmation

75% 
	 Completed Task 3: Users were able to find a  
	 music accessory, but wanted a more  
	 engaging initial shopping interface.

50% 
	 Completed Task 4: Users found navigation  
	 to be unclear, most users eventually found,  
	 but only after exhaustive search.

100% 
	 Liked the visual presentation.

100% 
	 Would use an application like this regularly

 

75% 
	 Were curious what products, and which  
	 brands would be offered/sold.

75% 
	 Were confused about how the shopping  
	 experience started with the search  
	 functionality instead of a landing page.

75% 
	 Liked the rewards concept

75% 
	 Liked the branding

75% 
	 Felt that this application would become  
	 a useful toll when shopping in the future


