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Your time is limited, so don't waste

it living someone else's life. Don't be
trapped by dogma - which is living with
the results of other people's thinking.
Don't let the noise of other's opinions
drown out your own inner voice. And

most important, have the courage

to follow your heart and intuition.
They somehow already know what
you truly want to become. Everything
else is secondary.

-Steve Jobs (1995-2011)
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gl monthly music- accessory sample service will- .

* to the latest-and-greatest in the industry, and

/. gain |ns|ght towards what works best for their
individualized sound. Each subscriber will receive
hand-selected items that best represent their
music profile, and can.gain additional discounts

through product reviewsiand website participation.

This model allows both providers and users the
. opportunity to.gain useful knowledge about their
specific products of interest.

Through the use of a structured web environment,
each user can control their individualized ' music
profiles, update billing and shipping information,
:-and gain access to specific.information regarding
their latest monthly STOMPBOX and additional
purchases. Accrued points monitoring and blog
~updates (with related monthly box information)
will'also be available to'subscribers from their user

& L 41

portal.

7; Though th.is application co.uld have widespread
¥ appeal in'the music-accessory marketplace, initial
testlng could benefit from an established target

establush a new way. for musicians to gain access " instrument players Wl'th a drrect focus on gu

: feedback———further establishing a growing,

‘a purchasing platform, a complex shipping

audience, narrowed by focusing on stringed-

desire for product purchases that explore the
next big sound guitarists serve as a partlcularly

the avallable products and thelr targeted user

respected resource for p.r.oduct lnforma,tlon...{‘: g
As the'interactive marketplace, as well as the o
music industry, demands more from their produrcgc

providers, the interactive design and develop{ment «:
industry demands more knowledge from their.

workforce. Creating this project would not only
give me additional knowledge on web- appllcatlon L};;"
development, but provide experience’ m‘developlng '

infrastructure, and dynamic ¢ontent based on
complex information systems. Each of these topicsy

would provide a knowledge base of interactive ' 4 i*
stepping-stones necessary for a multitude of ; i %,
f__:mobi'-le interface will place them among the first for
5 a\'nyi'subscriptionl-box company. .

typical applications. ; :

X a monthly ‘music-accessory sample

* £ L ¥

‘ e,ll‘ls target d specrfrcally towards musmans 4
"g’the web rnterface and. subscrlblng to

af rred plan Once enrolled, each member

, u‘l‘fr‘tron of trend over trled and true personal
musical concerns, typical venue size, average

i performance length, and even age and location,
.- STOMPBOX will be abJe to personalize each

member’s monthly samples to accommodate
those interests.

Members will receive a package containing these
personalized samples at'the beginning of each
month. Upon arrival, members will be invited to use

. and provide feedback on thequa,l,ity and practicality

of each products success, ‘and in turn, earn points
towards purchases from the STOMPBOX store. This
feedback system allows participating companies

to gain valuable market research and insight ‘about
the feasibility of their product ‘offering, while also
developing a respected relationship with their core,
target customer base.

~Though the technology ‘and.ideology of a monthly

sample service may be an existing concept not
only will the specific business type and user-driven
product model establish STOMPBOX as the first in
the music-accessory industry, the development of a

‘varlety of products now available, A
grown astronomlcally—ea5|ly eclipsing the numbe

. the driving force behind the need for'a ‘more.

: Expandrng upon my education and expenence as & A

plcks capos pedals care products) avallable ‘
to musicians has'skyrocketed. The expansion
in the market has allowed for new and unrque
musicianship, but the search’ for that perfectk’c@e :
can almost feel unattalnable with the volume and ,mgf‘ ‘:

As the music industry has grown over the' years ol
the number of independent artists,and’ Iabels has ),

of major-label acts. However, with this influx, morerf B
l‘ "'v 1, A
musicians are developing with ever- decreasrng L a"‘

budgets. This emerging demographic has become P

streamlined product discovery process.

both a print and . web designer, | have proposed
a solution for this common problem among
professional musicians, that would guide them
through the arduous task of accessory product
shopping. Through this project, | would be abfle- bt
to'expand upon my knowledge of rnteractrve e e
applrcatlon development, earn experience’in
developing and implementing a functlonal data
and purchasing platform, and create app‘llcatlon
content based on dynamic information systems. Each o
individualized piece of this application standsasa ' " &
fundamental development skill that would aid in,

future business and creative ventures. g
At | 1o

With the interactive entrepreneurial market trendlng L
towards more need- specrﬁc business ventures, rather
than e-bay-based selling, expanding my éducation :
in this manor would allow ' me to showcase forward{‘;w’_g‘
thinking development skills, while increasing my. o
employment opportunrty

ﬁ
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COMPARATIVE PRODUCT RESEARCH

http://birchbox.com

Social media:

Product type:

Delivery device:

Quantity of items:

Survey of the functionality or features:

Evaluation of the user requirements off
of which you assume the product is based:

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

Login

Free standard shipping on all full-size orders $50+.

Shop v Magazine ~  Brands Search for Products

Discover Beauty Better™

« Sample the best beauty and lifestyle products
o Learn tips and tricks from experts
o Buy what you love and earn points

Have questions? Find answers in our FAQ.

Learn why Birchbox is the best
way to discover Beauty.

Hand-picked beauty and lifestyle samples, delivered to your door for $10/month.
+ Birchboxes Ship Free!

Watch the video

TKehts stila  JOUS! — smashbox

Bismo. N\

Instant Rewards The Magazine
Get the scoop on how to use your products
with expert articles and how-to videos.

The Perfect Gift
Share the Birchbox love and make someone's
month a ittle more beautiful.

Earn Birchbox Points with every purchase.
Redeem 10 save on full-size items and gifts.

Shop Now Read More Gift Birchbox

Birchbox is the best way to discover new From our blog Find us, we're sociall
grooming, beauty and lfestyle procucts. Sample  The secrat s out: Some of our members wil be v D3
top proccts from high-end brands, get expert bl 8

E RCHBOX o

'WOMEN MEN ==

Free standard shipping on all full-size orders $50+-

Shop = Magazine ~ Brands Search for Products Q

THE SHOP
FEATURED SHOP

New

Best Sellers.
$25 and Under Give stressed strands
a makeover with these

Repair Your Hair \ 5 trusty hair savers
August's Box

Shop Now
FEATURED BRAND
Color Club

This brand"
flashy lacquers are
always on trend

SHOP NOW

Shop Spotlight

Birchbox Exclusive Earbuds
$10.00

Harvey Prince Hello - 8.8 ml Suki Nourishing Regimen
$50.00

stilasDumenor

E* RCHB

WOMEN MEN®=™

Shop v Magazine ~

About Birchbox

Birchbox is a smart, streamiined, and
fun way to discover high-end beauty,
grooming, and lifestyle products.

We sort through the clutter to send
you what works and what's worth the
upgrade. We created Birchbox
because, like you, we enjoy using the
best products but we don't want to
have to work too hard to find them.

Birchbox s the best way to discover new
grooming, beauty and lifestyle products. Sample
top products from high-end brands, get expert

E BIRCHBOC

Brands

O

What is Birchbox?

Birchbox delivers the best products and the best insider
secrets, without any fuss. Every month Birchbox
members will receive a curated box of luxe beauty
samples. Each box will span beauty categories and
deliver exciting products that it into both your
day-to-day routine, and into those days when you want
to turn up the drama a notch.

Co-founders Hayley Barna and Katia Beauchamp met at
Harvard Business School. They created Birchbox to help
‘consumers cut through the clutter of the retail world to
find products that really werk for them.

Based in New York City, Birchbox launched in
September 2010 and extended into men's products in
April 2012. Birchbox has been featured by Time,
Bloomberg Businessweek, InStyle and Marie Claire,
among others.

Birchbox is hiring! Check out our open pesitions.

From our blog

WOMEN MEN?=™

Box Shop ~ Magazine ~

Let’s Get Started

Brands

07

Login

Free standard shipping on all full-size orders $50+.

Search for Products Q

The Birchbox

Each month, you'll receive a selestion of samples that
we've tried (and retriec) ourselves. We source our
samples from both well-known brands and emerging
gems. The women’s subscription includes everything
from skincare to makeup, as well as fun non-beauty
extras. The men's subscription deiivers top-tier
grooming products in addition to lifestyle accessories
ranging from hip socks o tech accessories. Check out
the ever growing list of products in our Women's
Shop and Men's Shop.

The Content

Our original content halps you get the most out of your
samples. We're a source of inspiration, advice, and
information. We'll show you how to master techniques
and upgrade your dally routine with articles, expert
interviews, and videos. Dive into the Birchbox
Magazine and explore the The Guide.

The Shop

When you are ready for more of the products you
sampled, you can purchase full-size versions directly
from the Birchbox Shop. We have a generous loyalty
program that rewards you every fime you shop, refer
friends, and give feedback on your monthly samples.
You can redeem Birchbox Points and save on any
ful-size or gift purchase.

The secret is out: Some of our members will be ‘
receiving Juicy Gouture's newly launched perfume  lidd 3

Log In

Free standard shipping on all full-size orders $50+

Search for Products

Birchbox subscriptions are sold on a first come, first served basis. To reserve your piace in line, select & subscription option below and join our mailing list. We'll
Iet you know when it's your turn to sign up. Invitations are released regularly.

1. Select Your Birchbox
Want a men's and women's subscription? Go ahead, the more the merrier.
# Women's Subscription

Each month, receive 2 delivery of high-end beauty
and lifestyle samples. Average wait time for an

Men's Subscription
Each month, receive a delivery of deluxe grooming
and lifestyle samples. Average wait time for an

2. Join our Mailing List
Enter your email address to complete your reservation. We'll let you know when it's your turn to purchase your subscription. Invitations for
men’s and women’s subscriptions will be sent separately.

Reserve Now

Birchbox helps you discover the best in beauty and lifestyle

Monthly deliveries of high-end beauty samples from the newest and best brands, plus plenty of expert tips and tricks.

Try The Best

Learn From The Experts

Receive deluxe samples from the best brands Head to The Magazine for expert tips, ticks,

Buy With Confidence

Discover what i right for you and buy ful-size

05106
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COMPARATIVE PRODUCT RESEARCH

http://12society.com

Social media:

Product type:

Delivery device:
Quantity of items:
Cost:

Survey of the functionality or features:

Evaluation of the user requirements off
of which you assume the product is based:

stomp

@ 12SOCIETY

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

09

@ 12SOCIETY STYLEBOARD BLOG HOWITWORKS SIGNIN  GET STARTED

339

per month

4 to 6 hand-picked "best of* products
$125 min. value in every box + free
shipping Significant value on premium
products

STYLEBOARD ~ BLOG | ;[l/A1f[iil6H GET STARTED

How it Works

Get amazing products from
Blake Griffin, Tim Lincecum,

Nick Cannon, and many more...

Every month you will receive
hand-picked goodies from your y

favorite celebrities and athletes.

Get Products like these
Get Started >

Do it Now »

o Join Receive. Enio
r Every month you will get a box J y'
Sign up to be a member and that retails at $125+, and every Share your box with your
gain exclusive access item will be hand.picked by friends by telling them what
your faverite celebs you get

The best thing you’ll ever buy

« You will never find this selection of products at this price anywhere eise
+ Products are personally chosen by your favorite artists and athletes

« Be first in line among your friends to be a tastemaker

« Gain access to exclusive content that only members can receive

Get Started »

@1250CIETY BLOG HOWITWORKS GET STARTED

STYLE BOARD Huke 47c

The countdown to the 2012 NFL Season is officially on!

We're a ittle over a month away from opening kickoff, and what better way to prepare for what promises to
be an inoredibie journey to Super Bow! XLVII than by tackiing all of the drama in the AFG.

In case you missed my thoughts on the NFC, you can read Part | of the NFL Preview by clicking here:
We'll begin back east, home of the defending AFC Champs: Tom Brady & Co.

Continue reading —»

WANT TO
KNOW MORE? Bitk=i2

["Sign Up Today |

07 108
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Abl||ty to decline that months box
Search .

Referral Program ($ 10 off)

FAQ | o
Blog '
Prospective businesses section

User that is looking for the newest and most unlque
masculine products.

.
"

Social interactivity. Well organized, and dlliréc_:t

Check out this BE S P OKE LOGIN
pos T

DISCOVER THE BOX OF AWESOME

Hand-picked each month.

BESPOKE

.P-O-S-T-

q Jomw
Now
PURCHASE
AN AS GIFT

Turn into a gentleman. One box at a time.

Our experts work with emerging brands to hand-select products you need -
everything from whiskey tumblers to an aged t-bone. Subscribe and each month

messaging. Simple, clean design. Slim page wi . .
allows for wider audience compatibility.. =@ = fa e

L]

August's Box of Awesome

‘ii o ACCENTS Take a look —
o et 8 This month, you'll be bringing home some character with

Requires email to view ba5|c site. Routing nav:gatiQ tre el dlats et ke g dfronce
hid below the fold. Main Navigation at the bottom
of the page

Home

2 BESPOKE o
no mob|le app. e ) bl 0.5t

Branded simply-and beautifully. Simplified color'-" 4 ‘
palette with excellent attention'grabbing’ accgnt
coIors Too many. fonts/welghts A AR TR g /T XS

This company generates manthly selections for’
their subscribers of the best new and hard te'find
products, and allows the user to choose whether or

not to participate, each month. /
t Share the Box of Awesome: [ IShare) [SFTRERH)
0 0 ® o0 0 o
This month, you'll be bringing home some character. These handcrafted
items are conversation starters, so read up:
/ 4 2 (e - HAND-PAINTED COASTERS, Fireclay Tile

Saving your coffee table is just their day job; these two ceramic
coasters double as works of art with a story all their own. The craftsmen
at Fireclay Tile mold each coaster from recycled materials, heat to 2000
degrees to harden, and individually hand paint with artisanal designs.

SOY WAX CANDLE, Paddywax

BESPOKE woo

-P-O-S-T-

HOW IT WORKS

Box of Awesome:

Step 1: Subscribe
Sign up for our subscription service to join Bespoke Post.
You will be immediately charged for your first box. We'll ship starting on
the 15th of the month. After your first box, you'll be charged whenever
subsequent boxes ship.

Step 2: Review Your Monthly Picks

We'll send you an email on the 1st of each month letting you know what
we've chosen for you. If you like it, do nothing and we'll ship it to you.

If you don't like it, just follew the link in the email to skip that month's box
= you will not be charged for that month.

Note: if you first sign up after the 1st of the month, you will have the
opportunity to opt out of that month's box during the sign up process
instead of receiving an email to opt out.

Step 3: Receive a Box of Awesome

We'll send you an email and tracking number when your box ships.
Remember, shipping is always free.

Read our returns policy.

JOIN NOow

Join How it Works About

Give Gift Invite Friends Shipping & Returns
Redeem Gift FAQ Contact

‘This Month's Box Facebook Privacy

Past Boxes Twitter Terms of Service

. e A, Wk

How it works i P T SR

BESPOKE woam

‘P-O-§-T-

BEST GIFT EVER.

Introducing the Box of Awesome, hand-picked each month

Finding the perfect gift for guys used to be hard.
Our experts work with emerging brands to
hand-select the perfect gift for a guy - everything
from whiskey tumblers to kobe beet. The things
gentlemen need to have.

Each month, we create a new and unique box that
he will never forget. If he doesn't love that month's
box, he can skip it and look forward to next
month's box. Shipping is always free.

Buy a 1-month, 3-month or 6-month gift and be
forever remembered as the best gift-giver ever.

PURCHASE
GIFT

August's Box of Awesome

ACCENTS Take a look —
This month, you'll be bringing home some character with

the small details that make a big difference.

How It Works For You

2

Y

Gift

09110
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http://consciousbox.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

Evaluation of the user requirements off
of which you assume the product is based:

T T i i rue:

vy

CONSCIOUS BOX :

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

Home Don't farget to share your awesome reuses of the August Conscious Baxil Michelle turned her box into a tissue... itp:fft CofarGEBKIF «

st of the planet every month...

SCIOUS BO

How It Works Our Mission "

{l
‘ s N T
The Best o Pure & Sustainable

Conscious Box is a monthly delivery of pure and
sustainable products that are handpicked from

businesses that care for the planet—just like you.

o/ Handpicked products delivered monthly
| 4e i o/ Only the purest brands pre-filtered for you

o Discover ethical businesses you can trust

s12fmonth + How does it work?

Need an eco-friendly gift box or a vegan box?

| How it Works A Conscious Gift Box A Peek Inside Conscious B

The purest products Give your loved ones a ; Sneak a peek at the

delivered right to your gift that keeps on A eco-products in next

doorstep—leam more ; giving—they'll never kg month's box and find

% !
: E )
about Conscious Box. stop thanking you! /g; the inspiration inside!

Find Out More i Give a Gift Box Peek Inside

t of the planet every month...

SCIOUS BOX

e B ‘How It Works Our Mission o |
2 - Y . B Eitike <8.3k ¥ Tweet

= Get the Box Our Mission

el ek The Mission of Conscious Box

L Conscious Box is dedicated to introducing you to the most ethical,
L sustainable, and honest businesses that create the purest products

- FAQ available. We scour the marketplace to find those that stand above the
rest. Discovery defines the Conscious Box experience.

* Our Mission
The Importance of Discovery

« Press We emphasize discovery for a number of reasons. Discovery leads to
enlightenment, stronger understanding of others, and better personal and

= For Brands planetary health. By finding conscious businesses that support your

{ personal needs, you can do a lot for the world just by making responsible

; shopping decisions.

What about Greenwashing?

Conscious Box is committed to overcoming the problem of

greenwashing. Used to describe deceptive business tactics that lead
consumers to believe something is “green” when it really isn't,
“greenwashing” is rampant in today’s markets. We hope to educate,
inform, and prevent consumers from falling for these tactics by providing

them with products that are authentic and purposeful.”
The Ethics of Consciousness
Conscious Box, above all, is dedicated to the very ethics it seeks out in

other businesses.

| Resource Use

S s Y

Home Don't forget to share your awesome reuses of the August Canscious Boxt! Michelle turned her bax into a tissue._ http/fcofarGEBKIE «

13

e B “How It Works Our Mission 4

¥

$]2 / monthly 333 / 3 months SS'—I / 6 months
+$7.95/month shipping + $7.95/mo. shipping ($23.85) +$7.95/mo. shipping ($47.70)
Cancel at any time! Save $3.001 Save $8.00!

$19.95 once a month $56.85 every 3 months $111.70 every 6 months

Select this Plan Select this Plan Select this Plan

LABE! E R THE
BPAFREE PLANET

¥
PHCKED FULL How Does It Work?

Tons of ecofriendly godilieg—every monthi Conscious Box is a monthly subscription service focusing on

sustainability, environmental stewardship, and social responsibility.

Home Dorvtforget o share your awesome reuses of the August Conscious Bac!l Mchefl turned her b

Our Mission " =

a ke 33k ¥Twost (265
Get your products in Conscious Box!

EoWiorks Conscious Box is always looking for inspirational, purpose-driven

— businesses that make a difference through their products. We believe

* Give a G1

that one of the strongest agents of change in today’s world is the one

that is often on our minds: our pocketbooks. With each purchase, you

- FAQ
1 support the process behind it.

* Our Mission

Conscious Box argues that our dollars should be voting for sustainability,
e healthier living, and ethical business practices. It makes sense for the
people, the planet, and the small businesses really working toward

* For Brands ch=ndel

As famed Indian economist Amartya Sen has noted, though, this type of
“dollar voting” requires that consumers to have strong knowledge about
the products they buy. Conscious Box aims to make that easier by
finding passionate, authentic businesses. We develop relationships,

really get to know your business, and then introduce to our loyal users.
Still need more information? Here’s a bit more about Conscious Box:

What is it?

Conscious Box is a monthly subscription service focusing on
sustainability, environmental stewardship, and social responsibility. Each
month, we curate boxes for our subscribers, filling them with the best
businesses we can find, both small and large. And that's where you

come in.

Why be a part of Conscious Box?

11112
MONTHLY SAMPLE SERVICE
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COMPARATIVE PRODUCT RESEARCH

http://lovewithfood.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

£we@9"ao¢7

Evaluation of the user requirements off
of which you assume the product is based:

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project

Box

Offers Recipes Products Chefs

£m7aaa togin

Buy a box, donate a meal. Join the movement!

Love With Food Box

Get our box of 8+ tasty bites
shipped to you every montht

Box

Discover Great Food
Get tasty bites for only
$10/month & we'll donate

a meal to help fight hunger

JOIN NOW

8,540

Meals Donated

Offers Recipes Products Chefs

£we@?'aa«) togin

Discover Great Food for a Great Cause
Get 8+ NEW gourmet foods delivered to your door for $10/month
and we'll donate a meal to a hungry child

Pick a plan for yourself or gift to someone special

Annual Plan 1,000 bonus points $120syear ﬁ n 2 Days Left

Save 15% annon e ; Orderby 9/t to
FREE shipping Al Gift for a friend = get our
—_— September Box

6 Month Plan 1,000 bonus points
Save 8% $10/month +
$1/month shipping

$66/6 months ﬁ

N Gift for a friend

$36/3 months ﬁ

WA Gift for a friend

3 Month Plan 500 bonus points

Earn Bonus Points ~ $10/month +
$2/month shipping

$12/montn ﬁ

Monthly Plan  Gancel anytime

Pay as you go $10/month +
$2/month shipping

The Love With Food B

What Our Happy Customers Have to Say About Us!

Mary Kimmel Sidney Pauf
Customer for 7 months Customer for 5 months

I'm addicted! 8282
'm never disappointed with any of the
boxes. The products are of excellent quality,
with foods I've never heard of and wouldn't

I¥s always delicious ok fe A
love tasting new high quality food every
month and the ‘try before you buy’
oxperiance. You get to sarn points and bu

Sign Up

Sign Up

See what yummy goodies
were in our past boxes

ox

Box Offers Recipes Products Chefs

Buy a box, donate a meal. Join the movement!

logih  SignUp

How Love with Food Works

Ll
- n @ s <

n Get Our Box a Give a Meal

© ghop oniine i

O Come Again

Geta box of gourmet food  Thanks to you, for everyitem  Enjoy exclusive discountsto  Your purchases and feedback  Be the 1st to know! Get our

shipped (FREE) to your door  you buy, Love With Food allfull-sized products

eams you points. Use your  weekly email to hear about

and try new flavors every donates amealtohelpend featured inyour box! Humry  points to buy products for  our new tasty offers (it's

month! hunger. Yipeee!
Get your Box Now Join Us Shop Now

Why Use Love with Food?

Because everyday should be fun and tasty!

‘We Help You Discover Great Food

We work hard to discover tasty and quality food and deliver it to your door at
affordable prices! We love food and want to share with you the experience of
discovering new flavors!

Our Experience is Hassle-Free

‘There's no need to print or collect coupons. We deliver a box of new tasty
bites to your doorstep (FREE shipping ) every month. Sit back and
experience a whole new world of great flavors.

Box Offers Recipes Products Chefs

Fastest Way to Join with Your Facebook Account

f Login with Facebook

“I'm in love with Love With Food. | visit this site everyday for
incredible recipes and discover the most unique products that |
can use in my cooking and baking.*

— TheHealthyApple

“Nuts About Granola had great success working with Love With
Food to market our business. The foodie community is one of
our key demagraphics and | can't think of a better place to
reach a captive audiencel*

— NutsAboutGranola

inventory is limited FREE! FREE)

Sign Up Now Join Us Today

Earn Free Products

At Love With Food we treasure our customers. Every customer who buys our
Love With Food box or featured products eams valuable points. Use your
points to get products for FREE. Yeap, it's on us!

Help Us Give Back

Nearly 1 in 4 children in America struggle with hunger! For every box or
product you buy, we donate ameal to a food bank. Together we can help end
hunger one meal at a time ;)

Consumers - Join Today!
Businesses - Get Featured!

7 In  SignUp
£wo@?w) Log

Buy a bex, donate a meal. Join the movement!

Sign Up with Your Email
Already a member? Log in here

Your Full Name

Your Email

Your Username (only letters and numbers allowed)

Your Password

By dlicking on the 'Join Now" button below, you accept the Terms of Service
and Privacy Policy

# Email me Love With Food Newsletter

13114
MONTHLY SAMPLE SERVICE
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COMPARATIVE PRODUCT RESEARCH

http://pawalla.com

Social media: ?awala

JOY FOR CATS & DOGS

Product type:
Delivery device:

Strengths of usability:
Quantity of items:

Cost:
Weaknesses of usability:

Survey of the functionality or features:

Interaction model:

Evaluation of the user requirements off
of which you assume the product is based:
Visual design:

How this service / product relates to your project:

ST LN | SN b I N N U TR u . T . mn 5 > PR P

Powalla

JOY FOR CATS & DOGS

MONTHLY DELIVERY

oy o
:j O aj

>
>
>
=
2

HOW IT WORKS

Simply sign up and every month you will
receive a new selection of delicious wet foods,
treats, supplements, and more, hand-picked by
our pet nutritionist based on the size and age of
your pet.

Pawalla

JOY FOR CATS & DOGS
Biog

Join Pawalla

Join Pawalla today tosurpriseand |
delight your specialfriend with

great new tastes and treats every Posted on August 9, 2012 by Team Pawalla

|
month.

HLike

I

WSS | Wedliketointroduce Jagger, the lucky winner of aPawalla gift subscription. The great folks at Fabulous & Frugal
m Cl recently asked their readers to send in stories about the most expensive thing their pet every destroyed. Read about
» Jagger's path of destruction from Erika, Jagger's pet parent, below. Who would have thought such an adorable pup
orsend as agift could get into so much mischief?!

BLOG SEARCH

Search ourblog...

CATEGORIES
Cats

Company
Dogs

Nutrition

Uncategorized Bad Plant! Dangerous Plants & Flowers
Posted on July 29, 2012 by Team Pawalla

ARCHIVES

Hlike

August 2012

By Julie Bawden-Davis for Pawalla

July 2012

June 2012

RECENT POSTS

Meet Jagger - One Rascal of a

17

10GIN | JoN B2 (em) OGN | JoN B2 (item)

Poalla

HOWITWORKS JOIN GIFT  BLOG 3OU GO F05 0 D0 HOWITWORKS JOIN GIFT  BLOG

Home > How it Works | Pawalla | Joy for Cats &Dogs H oW | i WOF kS

Step 3

Choose your subscription plan. Fill out your pet profile. Enjoy!

Select whether you would like a monthly or Let us know a bit about the lucky dog or eat You will receive a monthly selection of

Take a peek

can expect to
Pawalla!

Meet Jagger - One Rascal of a Retriever

W Tweet |0

This post was posted in Uncategorized

o Tweet - 3

Which Flowers & Plants are Dangerous - or Deadly - to your Pet?

annual subseription. Both subscriptions can be receiving a Pawalla subseription so our pet all-natural wet foods, treats, supplements, toys,
cancelled at any time and include free shipping. nutritionist can select the foods, treats, and and more for your petto enjoy. Visit our online

supplements that are best for them. store to order more of your favorites.

=

Guaranteed to surprise and delight your four-legged
family member or we'll send you another box free!

Monthly deliveries of New Tastes, Treats, Toys and 30Y! . h
‘\

.
Newsletter signup: Connect with us: Redeem | Refer A Fiiend | FAQ | ContactUs | Jobs | AboutUs | Privacy &Terms

T2 @2012 Pawalla Inc Allrights reserved.
Enter your email _* f¥EPE

10GIN | Jon & (=) OGN | Jon T (tem)

Pawalla

HOWITWORKS JOIN GIFT  BLOG JOY FOR €ATS & DOGS HOWITWORKS JOIN GIFT  BLOG

Home > Join | Pawalla | Joy for Cats & Dogs Join Pawa | |a

Monthly Subscription Annual Subscription What To Expect

Pawalla monthly gift boxes are filed with
surprise and delight!

Pawalla Blog

Each box contains six or more great new
e products including premium all-natural wet
foods, delicious treats, healthy supplements,
and quality essentials and toys. All food and
treatsare hand-selected by our pet nutritionist
based on the size and age of your pet.

> Monthly selection of six or more "best of" » 12 months of joy for your best friend
goodies, hand-picked by a pet nutritionist Rl

Continue Reading
Pawalla brings new tastes, treats, toys, and joy

right to your doorstep!
» Billed monthly, cancel anytime » Billed annually

» Freeshipping » Free shipping Already Have a Gift Card?

Redeem it here >>

$§26 2 month 27 onh Want to Give a Gift?

. n Send the gift of Pawalla here >>
Join Monthly Join Annual #

Guaranteed to surprise and delight your four-legged
family member or we'll send you another box free!

Pinit

Monthly deliveries of New Tastes, Treabs, Toys and 307! ° h
‘\

When Amy Dee brought sweet pea flowers (Lathyrus atifolius) into her home to enjoy . i : ) )
2 ; Newsletter signup: Connect with us Redeem | Refer A Friend | FAQ | ContactUs | Jobs | About Us | Privacy & Terms
their sweet aroma, she had no icea that the floral bouquet would threaten her cat's i ‘
life. CUERERCIAT £f98 D ©2012 Pawallsinc. All ights reserved.
*One day Butterscotch started vomiting and was lethargic, so | rushed her into the vet. —
T . — : e e——p—

15116
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BirchBox

12 Society

Bespoke
Post

Conscious
Box

Love with
Food

Pawalla

' STOMPBOX

Standard
Web-presence

FAQ

Help

| . _Mgispi'le,'(sifte

P T T
-

LN

Reward System

Keyword Search

Blog

Social Media
Sharing

X X X

X X (X

Client Database

Shopping Cart

Company
Partnership Info

X X (X X (X X (X

e R

Wm0 R P

VACATION

SRENAR \H IH it s bl ok l»l

L oL

ol el b

Ll

WNM 801-10 GDS VISUAL DESIGN -

i ] &

WNM 801-19 GDS USER EXPERIE_NCE 2

?‘Eﬁkm 5 .l

USER TESTING

BUG / REFINE

_FINAL DESIGN DRAFT

Updated: Dec 8, 2013

LN N e A N N T T

W mere

'GLA 610 BAL

FINAL

ANCING CREATIVITY'

SER TESTING

FINAL DESIGN

BT T AT T WEY 41T £

19

NM 801 OL‘I3 MS GDS: RESPQNSIM

DEBUG / REFINE

3 B D T MATM T N N I e TSR S (P
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‘m'a m.oderate understandlng and famlllarlty W|th' |

”"” both web applications, and common purchase
interfaces. Secondary audiences would include
less active-music-industry associates, including
students and recent professional upstarts. A :
tertiary 'aud_iehce would include those less
involved in the industry, such as hobbyists.

-.].

J|
?

As an internationally touring
performer, a regularin the
studio—both with his own music
and contributions to others—and

~a multi-zinstrument performer,

Ernie needs to constantly monitor
his tonality, timbre and sound,

to stay current with trends:

A true road-warrior, it has ;
become increasingly difficult to
provide for every possible audio
signature while performing

live. Consequently, these tonal

‘requirements demand frequent

purchases of the newest trending
gear Ernie likes learning about
and sampling what is new in

7._‘_;_ the industry, and being able

Wato, purchase and apply those

d:scoverles to his next project.

oL

Name Ernle Halter

Age: 37

‘Gender: Male Rutisadri s
Location: Los Angeles; CA
Educatlon BM *
D|sab|I|t|es None

' Occuioation: Professional Musician/Composer

Primary Instrument: Keys and Guitar '
Income: $80,000 ,
Industry Experience: 17 years

Hardware: MacBook Pro; iRho_ne: 4G

Operating System: OSX 10.6; 105:4.2
Browser: Safari; Firefox-
Computer Experience: 21 years

REVIEW NEW PRODUCTS IN THIS MONTHS BOX.

19120
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RATE

EGE OFE MIUIIRIC . RECONMMENDE
COLLEGE OF MUSICRECOVMIMENDED AC(

KEYWORD
SEARCH

REVIEW
RESULTS

" REVIEW ITEM . -

" RATE ITEM

CLICK LOGIN

ENTER SEARCH TERMS

FIND SEARCH ITEM

BROWSE INDIVIDUAL ITEM DETAILS

ADD ITEM RATING

R
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SHOP EU

23

./ SHOPBY -
Vi CATEGORY

‘ SHOP CATEGORY: |
! GUITAR STRAPS

" REVIEW ITEM -

CLICK SHOP

SELECT SHOP BY CATEGORY

SELECT GUITAR STRAPS

BROWSE INDIVIDUAL ITEM DETAILS

NN e S RS ST T WEY 447 £ ACEIA T P

L T LT S 0 1T ) e %0 T D T AT T Y Y ) S A 1
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12 Apbhcatlon will feat
' mterféce allowing users tq

d View |temphotography
| b. Review aud'lo samples
‘Choose product*op*trons
Selectrquantlty A
'_,_Purchase dlrectly i

-hm Al

-jLeave Q rewew ‘

{

i3 ; (e g- iack of knowledge phy5|cal restrlctlons)

g. Player level’ 3
(e.g. ,hobbylst .amateur, pro) 4 14 ;
h. Interest. in; trends ) i

(e.giwhat is new- vs. tried and true)
f i Irmlted to, courtesy navngatlon terms of se 3 ‘ ; d ! '.'_
R iy 9% \ v Typlcalvenue stze. " i . v
. Gl R e B8 .STOMPBOX Iogo will Imk to home page il j- ‘Quantity and length of typical sets .-~ .. %

0. IiCesr i STy each): 3 B : 15 Appllcatlon WI|| mclude a page to deflheﬂréxl' :;‘ i

9. 'Each user Wl|| be glven a'unique’ user profl product brands o

Vgl o e othat establlshes thelr mdrvnduallzed tqne-_ 11. Upon subscription, users will receive customized

I;sample packages based o thflr Indiyidugized: “16. Apphcatlon W|Il include mtegrated so'c{al
‘tone-profile ! : ‘

oot ﬂ'sharlng where appllcable

17. The 5|te shall offer a subscrtptlon optlon w Jom '. A
198 malllng Ilst il (s L
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Give to a friend/family
member

A'boutéubéc'riptin service

]

YouTube

recoboo SN o

Social Media

(Coniaci

Current box _

STOMPBOX |

Mission statement ;

New products
Exclusives ’V
Store |

Best sellers §

Brande

Shop by Tone-Profile |

Pedal parts

Strings ||

Tools |

Previous boxes |

Reward-point system |

Qare and Cle;;ning

Tuners
Po's[fer & Batteries |

Humidifiers

ltem type | Picks & Pick holders |

Pickup parts |

Cables & Snakes |

Synth and MIDI Accessories |

Stage Accessories |

o, L
g ¥
b
y Sy
ER §
TION o
¥
E
3
4
AR
a 4
; !
-
Y
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WIREFRAMES: WEB

Log In / Register

New products

Best Sellers

NEWS JOIN

Cart(7)  FirsiName v Cart(7)  FirstName v
Loge Logo.
}. BOX SHOP BRANDS NEWS .>l BOX OP BRAN NEWS OIN

BACK TO SHOP soray [ REcommenDED [ ] 16ITEMS | VIEWALL | PAGE 123> WARD POINTS

VIEW ALL ACCESSORIES

ACCESSORIES

NEW (1) PUTABIRD ON IT BICYCLE
YOUR CURRENT BALANCE IS: XX REWARD POINTS ($0.00) RIGHTS 90'S SEMIOTICS,

$0.00 - $14.99 (7) CURRENT ECHANGE RATES: SUSTAINABLE WHATEVER

$15.00 - $29.99 (16) EACH 100 REWARD POINTS CAN BE REDEEMED FOR $10.00. TUMBLR VICE ECHO PARK

$30.00 - $44.99 (5) JEAN SHORTS HELVETICA
EACH $1.00 SPENT WILL EARN 1 REWARD POINT(S).

$45.00 - $60.00 (1) GENTRIFY LOCAVORE.
EACH EARNED REWARD POINTS RECORD EXPIRES IS 365 DAYS. PUT ABIRD ON IT BICYCLE

| REFER TO REWARD POINTS HISTORY TO SEE IF A SPECIFIC RECORD RIGHTS 90'S SEMIOTICS.

EXPIRES, AND WHEN.

FULL ITEM NAME FULL ITEM NAME FULL ITEM NAME POINTS ACTIVITY
$PRICE $PRICE SPRICE

BALANCE AMOUNT POINTS REASON

+20 EARNED ORDER POINTS (#1 6/20/12 10:35 AM
| EMAIL NOTIFICATION SETTINGS
SUBSCRIBE FOR BALANCE UPDATES
SUBSCRIBE FOR POINTS EXPIRATION NOTIFICATIONS

FULL ITEM NAME FULL ITEM NAME FULL ITEM NAME SAVE SUBSCRIPTION SETTINGS

$PRICE SPRICE SPRICE

Shoreditch pickled flannel terry fichardson PBR, From our blog Find us! We're Sociall
tousled twee umami street art leggings. Meggings. Vinyltypewriter cred single-origin coffee try-hard ethnic.

semiotics trufaut 100d truck Austi, brookiyn bicycle Ethnic typewriter blue botle, tatiooed truffaut leggings

fights odd future scenester tattooed. skateboard pug,

Contact us Refer a friend, eam 50 points

Call (800) 555 1212 or For every 100 points, get $10 in the STOMPBOX shop.

Email info@mystompbox.com Refer now, for more cash back!

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVEDAGIFT? | POLICIES ©2013STOMPBOX | MADE INLA

Exclusives
Brands
Shop by tone-profile

SHOREDITCH BAJ' /g op by item type

INSTANT REWARDS THE MAGAZINE THE PERFECT GIFT
Putabird on it bicycle rights 90's Thundercats wayfarers pour-over Puta bird on it bicycle rights 90's
semiotics, sustainable whatever literally, terry richardson portland semiotics, sustainable whatever
tumblr vice echo park jean shorts authentic mixtape. Leggings echo tumblr vice echo park jean shorts
helvetica gentrify locavore. park deep v mumblecore. helvetica gentrify locavore.

FULL ITEM NAME FULL ITEM NAME FULL ITEM NAME
S$PRICE $PRICE SPRICE

Shoreditch pickled flannel terry richardson PBR, From our blog Find us! We're Sociall

tousled twee umani street art leggings. Meggings. Vinyl typewriter cred single-origin coffee try-hard ethnic.
semiotics truffaut food truck Austin, brooklyn bicycle Ethnic typewriter biue bottle, tattooed truffaut leggings
fights 0dd future scenester tattooed. skateboard pug,

Contact us Refer a friend, earn 50 points
Gall (800) 555 1212 or For every 100 points, get $10 in the STOMPBOX shop.
Email info@mystompbox.com Refer now, for more cash back!

soRTBY | RECOMMENDED n 16 ITEMS | VIEWALL | PAGE 12 3>

Shorediteh pickled flannel terry richardson PBR, From our blog Find us! We're Social!

tousled twee umai street art leggings. Meggings Vinyl typewriter cred single-origin coffee try-hard ethic.
ruck Austin, brooklyn bicycle Ethnic typewiter biue bottle, tattooed truffaut leggings
o 0 skateboard pug.

Contact us. Refer a friend, eam 50 points
Call (800) 555 1212 or For every 100 points, get $10 in the STOMPBOX shop.
Email info@mystompbox.com Refer now, for more cash back!

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVEDAGIFT? | POLICIES ©2013STOMPBOX | MADE IN L

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEVEDAGIFT? | POLICIES ©2013STOMPBOX | MADE INLA

S_W. 27128
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http://www.narrowdesign.com
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1 prototype and design interfaces
1 hope will make the kids proud.
Below are my best attempts so

far.

"Hello?" "Hello?"
ORIGIN / TUMBLR

2012

LAUNCH

SATURDAYS

IN WES]
NYC
Popup store at Lane Crawford’s flagship store at ifc in Hong Kd To R 6 7

stographer iyoshimachine. See the full Monstoré; series on F}

briGIN WEST
TION & OPTIONS
NS GET SUPPORT
YLE HATCH
i

INSTAGRAM | | LIKED

ve Random Ask Submit

i N Y ¥

S IR N AT T . W T T WEY £ AT T

HATCH

2011

ORIGIN / TUMBLR

2012

EPOCH FILMS

2010

PICTURES o IRAN

2008

CARMEX

2008

CARLSON

2006

NEIL YOUNG

2006

FAILURE

SOMETIMES

N

LAUNCH

$1000 SPENT

“We're making a game about homelessness" is
not what | expected to hear when I starced
working at an ad agency. “We have o get
more kids to smoke our brand” or I don'c
care if the product sucks, make them want it”
maybe, but not chis. Co-creator Jenn
Nicholson came up with this crazy idea and
somehow convinced everyone at McKin
and the shelter we did it for, that it was a risk
worth taking. Many of the challenges in the
“game” were pulled from her childhood. The

. . Jenny and L creared
o force people like you and me to face some
decisions we'd face if we were one of the 14
million Americans on the brink of
homelessness. That number sounds official but

I madeit up, sort of.

Able Parris and 1 designed it and 1 worked
with Josh Barber on the Flash befor

Spent kicked a few million people’s emorions
in the nuts, won a bunch of awards you've
probably never heard of and a couple that you

probably have (not Cannes).

I can't believe McKinney paid us to work on
this or tha Cude gave us the creative liberty to
be so controversial. It says a lot about the
character of the place. Changed my life for

good.

31

with

JENNY NICHOLSON
CARMEN
BOCANEGRA
ABLE PARRIS
JONATHAN CUDE
JOSH BARBER
MATT HISAMOTO

at

MCKINNEY

T A T L St 3 YT ST e G T M T MATTT T B N N e TR S A Al I T
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| want web to be awesome and usually | let

. —— i my design speak for itself. | love TR,
5 AND | CREATE REALLY. - % snow, i), technology, and a lot of
QOOL TH}NGS other things.

| want web to be awesome and usually | let

v & | my design speak for itself. | love IR,

IND | CREATE REALLY. snow, [5] inol and a lot of
7 Gloo takes advantage -
‘ elat1onsh|p between

ower wings.

HOBIER | |*DIVISION

AN ORIGINAL WEB SERIES BY ERIC WON

£OLORS

T
LEPAGI
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http://www.piccsy.com/everything-design

stomp

L

A PICCSY PLAYGROUND PRESENTATION

EVERYTHING
YOU NEED TO

KNOW ABOUT

DESIGN

ON THE WEB

CATEGORIES

TWITTER USERS

I UX/ Ul / INTERACTION I I DESIGN / ART DIRECTION I I ILLUSTRATION I I CREATIVE DIRECTION I

A
th

e BotW
080 Award

L]

A PICCSY PLAYGROUND PRESENTATION

55

CATEGORIES

ERTISING ARCHITECTURE CONFERENCES GENERAL EDUCATION

GENERAL INSPIRATION
IPHONE APPS MAGAZINES
TYPOGRAPHY

ORIGINAL ART

INDUSTR
PORTFOLIO RESOURCES
WEB DESIGN GALLERIES

BRAND NEW

BRANDINGSERVED 99DESIGNS 600DL0GO IDENTITYDESIGNED IDENTITYWORKS

LOGO DESIGNER BLOG I LOGOED LOGOFAVES LOGOFI I LOGOFURY I LOGOGALA

LOGOLOUNGE LOGOMOOSE LOGOOFTHEDAY
LOVELYSTATIONERY

LOGOSAUCE LOGOSPIRE

33134
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f i
W th " Y
butit | help brands with
G : :
@4} big ideas.
Al:l of ‘the imagery W|th|n the site is shot and
"'develdped torhave a'very specific lighting-and ; .
graphic presentatlon which'aids in the cohesive ; :
hature of the site. And their simplistic use of i
_ \\typography helps limit the amount of “work,” a user
:D;.w,”may perceive within the design structure. A simplistic
palette, and darkly-valued background allows.
i\ content to boldly display itself:
Eh o M8 @ R Proes Eh ) M8 0 & Ehes
‘, App Development We move fast - working
':;{_.‘:; b A R T in short instinctive
“ ‘-{} l € Cl (ﬂ»t“ Mmer g WE ::rtizvflelfilz)slinzp sprints, validating our
4 “‘,i Android. ; T i decisions along the way.
; VRIAT e
{ r f
b i
N )} Interface Design We see it as our
We make intuitive responsibility to keep
interfaces for devices the web moving
big and small forwards.

i |
t ‘J:‘ B Consultancy Code and Resources Our best work often We like to add value -
» § We help brands deliver We create robust code goes unnoticed. It was consider us as partners
» online experiences that and useful resources, designed that way. and involve us early in
¥ their customers love. and share them with ekl
:':‘ | the industry.
i ! #

Elch

= info@etchapps.com

35136
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http://fab.com

Fab.

% N B O [I cetmoramosie s [Q scwchr ] Fab. ® % M B 1 O [ cetmeravosions

Calendar

59

hen | Home | Lighting | Vintage | Rugs | At | Women | Men | Shoes | Accessories | Jewelry | Young@Heart | Pets | Gifts & Gadgets Fumiture | Kiichen | Home | Lighting | Vintage | Rugs = Art | Women | Men | Shoes | Accessories | Jewelry | Young@Heart | Pets | Gifts & Gac

“ Fab is Everyday Design. Smile, you're designed to. [ f]

Huie [izex Upcoming Sales

Tuesday 04/02 & Wednesday 04/03 &
2, Dally Sales ., DailySales

tarts 04/02 11 am ET ) starts 04/03 11am ET
Magazine Madness

or The Win

Contemporary Classics
A Rug Pie For Stye

Pipetto London
Le

r Pad & Prone

South Park Essentials Van Gogh Museum Collection
T And Figurines ‘The Artist In Ob

The Design Party Continues! Free Endearment e

Free Shipping On Orders Above $75. ° o =
Always.

st
P:

Gourmet Settings Allex Jochim

Tab

Etymology
Ebullent Stone And Bead Jey

Butler Specialty Company
Dramaticaly Dx Fumiture

Courtyard
PUBLIC Outdoor R
Chic Rides That Arive Assembled

Kino Lorber
undbreaking,

Misc. Goods Co. The Good Flock
P Lam P

Thursday 04/04 @
@) Daly Sales

© starts 04/04 11 am ET

Al Ganjavian & Key Portlla How can we help you smile? 1 877 463 4322 Email Us

Mission Sell on Fab

Fab is Everyday Design. ot s i i vt st st ko .

has 7.5 million members, up from 1.5 million at the end of 2011, Fab's me

purchases nth st 10 morths,
Our mission is to help people better their lives with design.
Smiile, you're designed to.

Apply to Get Featured on Fab.

Fabs (North America) Fab (Europe)

Company

v Gga

We're building a ok ” +
different kind of ith a special L A
company. group of people. Come dJoin Us!

Ten Ways That Fab Is Unique Meet the Fab Team Workat Fab

Recent Posts

37138
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http://www.thisistommy.com

PR X

R T e

wumr

T T

SN ] |
A . %
A Sound Response ; The Unusual Sﬁspécls
Frukt Communications Madagascar 3: Europe's Most Wanted

ENJOY OUR COMPANY

FOR THE DESIGN & PRODUCTION OF ALL MANNER OF DIGITAL CREATIVE

THE DIGITAL CREATIVE AGENCY
AT THE TIME OF WRITING, TOMMY IS OVER

43MILLION

SECONDS OLD

WE WORK WITH AGENCIES

BRANDS, COMPANIES AND

Reachmg New Platforms

o i E LOVE

mm OUR WORK, OUR OFFICE

SMART IDEAS AND BEING PLAYFUL
"i‘ BETWEEN US, WE'VE WORKED ON OVER

TOP 10 BOX OFFICE MOVIES
BRANDED AN ETHICAL
_O LRI EC N all

ENJOY OUR COMPANY

FOR THE DESIGN & PRODUCTION OF ALL MANNER OF DIGITAL CREATIVE

WE DO WHAT WE DO BECAUSE |0

WE LOVE WHAT WE DO |
SO THAT YOU CAN LOVE IT T00

IT’S A SIMPLE IDEA

BUT IT MEANS THAT |

. WE ENJOY OURSELVES, YOU ENJOY YOURSELVES

AND EVERYONE COMES OUT SMILING

| IFYOU THINWE GOULD AKE SDMETHING GREAT TOGETHER 4 : ‘ Bright Ideas
| WHY NOT COME AND SAY = = b How We Invented The World

Leaving Las Vegas

Brad "One Punch” Pickett

READ MORE

isky Business A Sound
Intemational SOS Frukt Communications

[ Rean woRe [ REaD MoRe

oz s T WU N e W R T T ICMEL LT %R AT TELY

Ui 1mU G

‘THINGS WE'VE THOUGHT, FOUND OR MADE — e
AND HELPED CHANGE THE

@ Mobile version of this looks great t.co/BI3x TWELAW
@WaroyParker seting high standards
16 hours 7 min ago.

Caling all Creative Developers: t.co/MdLhVHico3 Get involved, wetre hiring! RT's WE’RE AN ADAPTABLE BUNCH
o .
ooz WHICH CERTAINLY COMES IN HANDY

Abit hke London buses, Ha cher work is nominated SO ALTHOUGH THINGS ARE CHANGING PRETTY FAST

YOU’RE ALWAYS IN

| I SAFE HANDS

HERE

WHATEVER THE WEATHER WE'LL GET YOU

WHERE YOU NEED TO BE

[N

AND WHILST THE DESTINATION IS IMPORTANT

WE BELIEVE THAT HALF THE

Tommy: A Yearin Film Flight of Fancy wnh Slipstream F U N
TR v I e A T

o e i e s S e IS GETTING THERE
some of the film marketing work the Tommy studio  Aiport o curate an artwork for the Covered Court of
have produced over the last year.By leading the  the new Terminal 2 buiing, due to open.

| way THAT'S WHY IT ALWAYS HELPS T0

B 1/0Y THE COMPANY

IF YOU'D LIKE TO GO ON A JOURNEY WITH US

/ CURRENTLY PLAYING WHY NOT COME AND SAY
W i e HELLO@THISISTOMMY.COM

For easing into the day: G
Headphones on. No distractions:

Sets you up for the weekend:

B

L T 2 L A MR T Y R T T

39140
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KITCHEN SINK STUDIOS® INC COMPANY | WORK | HISTORY | SERVICES | SOCIAL | CONTACT 6 8 KITCHEN SINK STUDIOS® INC. | COMPANY K | HISTORY | SERVICES | SOCIAL | CONTAC

http://www.kitchensinkstudios.com ‘ otyansthein )

o af %0000
INDUSTRY

EXPERTS FOX

RESTAURANT
CONCEPTS

Extabtished 1998

Kitechen Sink Studios®: j

~~ AK.A THE SINK

A CREATIVE CONSULTANCY ;

FOX RESTAURANT CONCEPTS LEGENDS

‘ f' SINCE \ EIGHT-TWO-EIGHT
1999 | nortH THIRD STREET |

= —— ——— == —— f {
¥ 8 8 PHOENIX, ARIZONA ¥ % ¥ ’

{ Selecta Page [ XK

ITCHEN SINK STUDIOS® INCORPORATED When you have the right tools to tell your story, |
: isa creative and design consultancy based  you get great results. We take pride in helping our |
| \. in Phoenix, Arizona. The firm is owned and clients grow, thrive and prosper. And we enjoy the
| operated by Nicolas Hower and Kory Kapfer. relationships we build along the way. {
‘ L 1
Our job is o tell your story in the most compelling ~ We are a truly collaborative team, both when we |
1 | manner possible. That means everything from workin the studio and when we work with our |
{ branding, print design, web and interactive design, clients. We approach each project and assignment. |
| architectural renderings, video presentations, legal  with the goal of making it as good as it can possibly |
| analysis, animation, eMarketing, public relations be. We love our company, we love our work and we
| and social media programs — everythingincluding ~ love the satisfaction of making our clients happy. |
] the Kitchen Sink.” 1
| “And no, we don’t sell sinks. i
‘ |
\ |
! N
N
\ y
KITCHEN SINK STUDIOS® INC. | COMPANY | WORK | HISTORY | SERVICES | SOCIAL | CONTACT P. 602 258 3150 i 1 KITCHEN SINK STUDIOS® INC. | COMPANY | WORK | HISTORY | SERVICES | SOCIAL | CONTAC P. 60
i 1
1 |
I |
|
i i
: i
\ . |
& | |
| BRANDING PHOTOGRAPHY CREATIVE WRITING PRINT DESIGN i
Put your best foot forward  See the worldina wayyouve  Maybe not Faulkner or Bring your story to ife on i
{ from the get-go never seenit before Vonnegut, but close the printed page t i
| i
N | |
| I |
e
ILLUSTRATION LEGAL ANALYSIS VIDEO PRODUCTION I |
We create stunning visual Groundbreaking ways of youcangetto Captivating video for TV, | i
i representations presenting legal arguments thout it being real web and big screen | |
i i
|
{
i
! |
| |
‘ i q
: | - | |
| WEB DESIGN SOCIAL MEDIA MARKETING COMING SOON... ,‘
; | Interactive, intelligent and Connect directly with We can help you sell Kitchen Sink is expanding our i |
beautiful web experiences your target audiences your preduct or idea talent pool. Stay tuned. J i
i Q
* AND just about anything else you {
: can think of that requires a little creativit; S ® INC
| hink of that requires a litdle creati STUDIOS
\ >[ o
:
: 1
| [ socua 1
: >
‘ RT I did icipate the level of Relax fc hile Jl WELOYETO
\ ikegles: | did not anticipate the level of elax for a w |
\ By 5 |
| :\sm:y;mmdmy :aw:rkers»f:;shavt\;guaﬁm)j ey ST ] 1 MEET NEW PEOPLE.
eard. Brandon wes downright crestfallen. 5
\ &2
‘ 5 ) : JOIN US FOR A DRINK
5, 3 i
at any local downtown pub.
Featured Project: Everything but the Kitchen | 1 y p
Sink for two high-rise campus living projects. y
| | MORE: kitchensinkstudio |
\ . - -
\
|
|
\
\
‘ e £ - 1 Lty . e PRSI N NN e VI DM WO T T AL 1A WP W EE i o LILRRE TR e Bt . - =71 VAN LT AP N Ta x . v T = Lt - * PRSI RN e B LA ST W T T TR S A AL W a i = A RN T . i =71 VAN LT SO ) T T T
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PROOF OF CONCEPT

S'W BOX SHOP

GET YOUR BOX.
GET YOUR TONE.

SAMPLE THE BEST ACCESSORIES,
 LEARN TIPS AND TRICKS FROM EXPERTS,

& EARN POINTS WHEN

INSTANT REWARDS

EARN STOMPBOX POINTS
WITH EVERY PURCHASE.
REDEEM TO SAVE ON FULL-
SIZE ITEMS AND GIFTS.

STOMPBOX IS THE BEST WAY TO DISCOVER

NEW PRODUCTS. SAMPLE TOP BRANDS, GET

ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

ABOUT | FAQ | PRESS | CAREERS |

BRANDS NEWS

W iAo 8
SR

THE MAGAZINE

GET THE SCOOP ON HOW
TO USE YOUR PRODUCTS
WITH EXPERT ARTICLES
AND HOW-TO VIDEOS.

. READ MORE >
- —

FROM OUR BLOG

JOIN

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU

OPPORTUNITY READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

FRTET

e T A TN L PP ¥ T

og In/ Register

THE PERFECT GIFT

SHARE THE STOMPBOX
VIBE AND HELP SOMEONE'S
MONTH SOUND A WHOLE
LOT BETTER.

FIND US, WE'RE SOCIAL!

[>1[¢]

© 2012 STOMPBOX | MADE IN LA

LT

HOME

Home

EMAIL ADDRESS

PLEASE ENTER YOUR

REQUEST YOUR PASS

INSTANT REWARDS
EARN STOMPBOX POINTS
WITH EVERY PURCHASE.
REDEEM TO SAVE ON FULL-
SIZE ITEMS AND GIFTS.

SHOP NOW >

STOMPBOX IS THE BEST WAY TO DISCOVER

NEW PRODUCTS. SAMPLE TOP BRANDS, GET

ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

ABOUT | FAQ | PRESS | CAREERS |

BRANDS NEWS

REQUEST AN INVITE TO RESERVE
YOUR STOMPBOX SUBSCRIPTION.

ALREADY A MEMBER? LOG IN TO YOUR ACCOUNT.

THE MAGAZINE

GET THE SCOOP ON HOW
TO USE YOUR PRODUCTS
WITH EXPERT ARTICLES
AND HOW-TO VIDEOS.

READ MORE »

FROM OUR BLOG

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU

OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

PRSI . WO T

og In / Register
X

f. BOX SHOP

WHAT'S NEXT?

YOU WILL RECEIVE A CONFIRMATION
EMAIL FOR YOUR SUBSCRIPTION
SELECTION. WHEN IT IS READY, YOU
WILL BE EMAILED AN INVITE. USING
THIS LINK YOU WILL HAVE 72 HOURS
TO PURCHASE YOUR STOMPBOX.

AM | CREATING AN ACCOUNT?

NO. REQUESTING AN INVITE SIMPLY
ADDS YOU TO OUR MAILING LIST. IF
YOU DON'T HAVE AN ACCOUNT, YOU
MAY CREATE ONE BY REGISTERING.
OTHERWISE, YOU'LL BE ABLE TO
CREATE AN ACCOUNT WHEN
PURCHASING YOUR SUBSCRIPTION.

WHEN DO | PAY?

REQUESTING AN INVITE DOES NOT
OBLIGATE YOU TO BUY. YOU ONLY
PAY WHEN PURCHASING YOUR
SUBSCRIPTION

WHEN DO | COMPLETE MY PROFILE?
YOU MAY COMPLETE YOUR PROFILE
AFTER PURCHASING YOUR
SUBSCRIPTION.

THE PERFECT GIFT

SHARE THE STOMPBOX
VIBE AND HELP SOMEONE'S
MONTH SOUND A WHOLE
LOT BETTER.

GIVE A GIFT »

FIND US, WE'RE SOCIAL!

(][]

© 2012 STOMPBOX MADE IN LA

L

JOIN

Home
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PROOF OF CONCEPT

In / Register

SHOP BRANDS NEWS JOIN

BRANDS

WE BUILT OUR SELECTION
OF TOP AUDIO BRAN
WITH A SINGLE GOAL IN
MIND: TO BRING YOU THE
VERY BEST ACROSS THE
‘ BOARD. THE RESULT IS A
DIVERSE LINEUP OF STARS.
WE CARRY TOP PRODUCTS
FROM ALL KINDS OF
COMPANIES, BIG AND
SMALL, ESTABLISHED
AND EMERGING, BROAD
AND NICHE—EVERYTHING
FROM WELL KNOWN
CORPORATIONS, TO YOUR
NEIGHBORS GARAGE. WE
KNOW YOU'LL FIND
‘ PLENTY TO LIKE.

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE.

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

| ABOUT | FAQ | PRESS | CAREERS |

FROM OUR BLOG

EVERY NEW MONTH BRINGS A NEW CONVEN-

TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

T T i i rue:

@ YAMAHA

FIND US, WE'RE SOCIAL!

[=1[¢]

© 2012 STOMPBOX | MADE IN LA

BRANDS

g In / Register

SHOP BRANDS

SEPTEMBER
2012

D’ADDARIO EJ16 ACOUSTIC PHOS. BRONZE

$4.29

NEWS

BOX

for Products

Box
IN ANTICIPATION OF

FALL’S ARRIVAL—AND

THE BUCKLING-DOWN

THAT COMES WITH IT—
WE’RE FOCUSING ON THE
FUNDAMENTALS. THIS
MONTH’S ASSORTMENT IS

A RETURN TO THE BUILDING
BLOCKS BECAUSE, AS ANY
PRO WILL TELL YOU, YOU'VE
GOT TO MASTER THE BASICS
BEFORE YOU CAN HOPE TO
IMPROVE UPON THEM.

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE.

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

ABOUT | FAQ | PRESS | CAREERS |

FROM OUR BLOG

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

FIND US, WE'RE SOCIAL!

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

S s Y

© 2012 STOMPBOX | MADE IN LA
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PROOF OF CONCEPT

BACK TO SHOP

VIEW ALL ACCESSORIES

NEWS JOIN

C

16 ITEMS | VIEWALL | PAGE 1 2 3 >

ACCESSORIES

NEW (1

PRICE = o

$0.00 - $15.00 (7)
$15.00 - $30.00 (16)
$30.00 - $45.00 (5)
$45.00 - $60.00 (1

DUNLOP FORMULA NO. 65
| $7.99

PLANET WAVES PRO WINDER
$8.99

PLANET WAVES PLANET LOCK
POLYPROPYLENE STRAP
$10.

D’ADDARIO EJ16 ACOUSTIC
PHOS. BRONZE

DUNLOP TRIGGER ACOUSTIC
GUITAR CAPO, NICKEL
$17.99

DUNLOP JOE PERRY BONEYARD
SIGNATURE SLIDE
$14.

AMOEBA GUITAR PICKS
$2.95

PLANET WAVES UNTREATE
POLISH CLOTH
$3.95

DUNLOP ERGO PICK HOLDER
$1.95

16ITEMS | VIEWALL | PAGE 1 2 3 >

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
| ADVICE, BUY FAVORITES AND EARN POINTS

: WITH EVERY PURCHASE.

CONTACT US

| CALL (877) 487 7272 OR
} EMAIL INFO@MYSTOMPBOX.COM

1
|
‘ ABOUT | FAQ | PRESS | CAREERS |

FROM OUR BLOG FIND US, WE'RE SOCIAL!

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

© 2012 STOMPBOX | MADE IN LA

shop

BOX SHOP BRANDS NEWS

SUBSCRIBE > m ARCHIVES v

HOW’S OUR DRIVING?
STOMPBOX WANT’S YOUR FEEDBACK; HOW DO WE IMPROVE?

JAMES DEAN

APRIL 28, 2010

HEY STOMPBOX MEMBERS!

WE WANT YOU TO SHARE YOUR THOUGHTS WITH US. HOW CAN WE MAKE STOMPBOX A BETTER
APPLICATION FOR YOU?

SHARE: EMAIL | DIGG | TWITTER | RSS
PERMALINK | 3 COMMENTS | TRACEBACK

WHAT LINKEDIN CAN DO FOR YOUR TOUR.
LINKEDIN, JOINS THE FINAL TONE SOLUTION.

JOHN STEWART
APRIL 09, 2010

LATEST LINKEDIN FACTS

* LINKEDIN HAS OVER 65 MILLION MEMBERS IN OVER 200 COUNTRIES.
* A NEW MEMBER JOINS LINKEDIN APPROXIMATELY EVERY SECOND, AND ABOUT HALF OF OUR
MEMBERS ARE OUTSIDE THE U.S.

* EXECUTIVES FROM ALL FORTUNE 500 COMPANIES ARE LINKEDIN MEMBERS.
RELATIONSHIPS MATTER
YOUR PROFESSIONAL NETWORK OF TRUSTED CONTACTS GIVES YOU AN ADVANTAGE IN YOUR CAREER,
AND IS ONE OF YOUR MOST VALUABLE ASSETS. LINKEDIN EXISTS TO HELP YOU MAKE BETTER USE OF
'YOUR PROFESSIONAL NETWORK AND HELP THE PEOPLE YOU TRUST IN RETURN. OUR MISSION IS TO
CONNECT THE WORLD'S PROFESSIONALS TO MAKE THEM MORE PRODUCTIVE AND SUCCESSFUL. WE
BELIEVE THAT IN A GLOBAL CONNECTED ECONOMY, YOUR SUCCESS AS A PROFESSIONAL AND YOUR
COMPETITIVENESS AS A COMPANY DEPENDS UPON FASTER ACCESS TO INSIGHT AND RESOURCES
'YOU CAN TRUST.

SHARE:
PERMALINK

STOMPBOX IS THE BEST WAY TO DISCOVER FROM OUR BLOG

NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE.

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

ABOUT | FAQ | PRESS | CAREERS |

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

SR LN | RN b I A NN N T

Register

Q

; : sy L
MOST POPULAR TOPICS
St S 5
GET THE MOST OUT OF YOUR
TOMPBOX ACCOUNT :

NEW STOMPBOX PARTNER

FIND US, WE'RE SOCIAL!

[>][¢]

© 2012 STOMPBOX MADE IN LA
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PROOF OF CONCEPT

MY ORDERS

S'W" BOX SHOP

BRANDS NEWS JOIN

Search for Products Q

Order History

Order # Ship To Order Total Order Status

100422366 6/20/12 Erik Hartley $20.00

Processing View Order

100422436  7/13/12 Erik Hartley $18.99 Processing View Order

100423001 8/06/12 Erik Hartley $7.99 Processing View Order

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE.

CONTACT US
CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

FROM OUR BLOG

16 ITEMS | VIEWALL | PAGE ' 23 >

FIND US, WE'RE SOCIAL!

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU m @
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

ORDER HISTOR

SHOP BRANDS NEWS JOIN

CURRENT EXCHANGE RATES: P
EACH 100 REWARD POINTS CAN'BE REDEEMED FOR $10.0

EACH EARNED REWARD POINTS RECORD EXPI
: FAL I L R

REFER TO REWARD POINTS HISTORY.TO SEE

POINTS ACTIVITY

KEEP RACKING UP THOSE
POINTS BY REFERRING
FRIENDS, ANSWERING
SURVEYS, AND PURCHASING
FULL-SIZE VERSIONS OF
YOUR SAMPLES. MORE
POINTS TRANSLAT

MORE GREAT PRODUCTS!

BALANCE AMOUNT POINTS REASON DATE

20 $0.00 +20

EMAIL NOTIFICATION SETTINGS

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES © 2012 STOMPBOX | MADE IN LA

SUBSCRIBE FOR BALANCE UPDATES
SUBSCRIBE FOR POINTS EXPIRATION NOTIFICATIONS

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE

CONTACT US
CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM.

FROM OUR BLOG

EVERY NEW MONTH BRINGS A NEW CONVEN-

TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

ABOUT | FAQ-l PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

=

EARNED ORDER POINTS (#100422366). 6/20/12 10:35 AM

FIND US, WE'RE SOCIA

[=1[¢]

© 2012 STOMPBOX | MADE IN LA

History
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PROOF OF CONCEPT

BOX SHOP

STOMPBOX

STOMPBOX IS A SMART,
STREAMLINED, AND FUN
WAY TO DISCOVER THE
LATEST AND GREATEST
IN TONE ENHANCEMENT.

WE SORT THROUGH THE

CLUTTER TO SEND YOU WHAT

WORKS AND WHAT’S WORTH
THE UPGRADE. WE CREATED
STOMPBOX BECAUSE, LIKE
| YQOU, WE ENJOY USING THE
BEST PRODUCTS BUT WE
DON’T WANT TO HAVE TO
WORK TO FIND THEM.

STOMPBOX IS THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURCHASE.

CONTACT US

CALL (877) 487 7272 OR
EMAIL INFO@MYSTOMPBOX.COM

ABOUT | FAQ | PRESS | CAREERS |

BRANDS NEWS JOIN

WHAT IS STOMPBOX?

STOMPBOX DELIVERS THE BEST
PRODUCTS AND THE BEST INSIDER
SECRETS, WITHOUT ANY FUSS. EVERY
MONTH STOMPBOX MEMBERS WILL.
RECEIVE A CURATED. BOX OF MUSIC

SPAN'GENRES AND CATEGORIES TO
DELIVER EXCITING PRODUCTS THAT FIT

| CONSUMERS CUT THR@UGH THE 2
»cLUTTER OF THE REYAIL woRLﬁ

2 ING VEﬂgs’
N SEP EMBER oP’zl)iz GALNED

FROM OUR BLOG

EVERY NEW MONTH BRINGS A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINTS, GET $10 IN THE
STOMPBOX SHOP. REFER NOW

CONTACT | RECEIVED A GIFT? | POLICIES

for Products

THE STOMPBOX

EACH MONTH, YOU!LL RECEIVE A
SELECTION OF SAMPLES THAT WE'VE
TRIED' (AND RETRIED) OURSELVES. WE
| SOURGE OUR SAMPLES FROM BOTH
WELL-KNOWN BRANDS AND EMERGING

' GEMS. THE CLASSIC $UBSCRIPTION

INCLUDE§ E’VERYTHING FROM PICKS TO
WEL | AS OTHER MORE

UN|QUE AlJDlD SOL ITIONS. ?ESURE T0

CHECK QUT THE EVERGROWING LIST OF

i PRQDUCTS IN‘OUR W@NBEEFUL NEW

THE QONTENT
OUR ORIGINAL CONTENT HELPS v.ou
| GET THE MOST OUT OF YOUR: SAMPI:E

ARTICLEQ”EXPERT INTERVIEWS AND

5 ,vacx 1 DIVE INTO fHE STOMPBOX
b5 BLOG. AND*EXF‘LOHE THE GUIDE.

rus‘snop TR

WHEN YOU ARE READY FOR MORE OF
THE PRODUCTS YOU SAMPLED, YoU'
CAN:PURCHASE FULL-SIZE VERSIONS '
DIRECTLY FROM THE STo’MPBox SHOP.

- WE HAVE A GENEROUS LOYALTY

R GRAM THAT REWARUS vou EVERY
TIME' You P, REFER FHIENDS AND |
GIVE FEEBBAF (ON YOUR MONTHky

MPBC

X SAMPL,E'S OU CAN REDEEM

POINTS AND SAVE DN ANY pu LsizE.

oﬁplFT URC HASE‘

FIND US, WE'RE SOCIAL!

[>1[1[P][][&]

© 2012 STOMPBOX | MADE IN L.

ABOUT

BRANDS NEWS

CONTACT US

SUBJECT *

TELEPHONE

MESSAGE *

STOMPBOX IS THE BEST WAY TO DISCOVER FROM OUR BLOG

NEW PRODUCTS. SAMPLE TOP BRANDS, GET EVERY NEW MONTH BRINGS A NEW CONVEN-
ADVICE, BUY FAVORITES AND EARN POINTS TION, AND EVERY CONVENTION BRINGS YOU

WITH EVERY PURCHASE OPPORTUNITY ... READ MORE

CONTACT US REFER A FRIEND, EARN 50 POINTS

CALL (877) 487 7272 OR FOR EVERY 100 POINTS, GET $10 IN THE

EMAIL INFO@MYSTOMPBOX.COM STOMPBOX SHOP. REFER NOW

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

55

CONTAC

WE WANT TO HEAR FROM YOU. FROM

PRODUCT MALFUNCTIONS TO TECHNICAL C("n tact | 'S
SNAFUS, WE'RE HAPPY TO HELP!

123 PARK AVENUE UTH

. CA 91003
M-F F!
OMPBOX.C!

NG COMPANY AN
OR IF YOU KNC

INFORMATION?
NFORMA
VO BUSINESS D

]
X.CON

FIND US, WE'RE SOCIAL!

[=1[1[°][¢7][&]

© 2012 STOMPBOX | MADE IN LA
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_ update Audlo Prof|le review point
' _d cancel subscnptron |

."“Product partner Vrew |tems search for item, read
; rewews,lpurchase items, post-a review, update
personal information, complete Audio Profile,
update Audio Profile, review point balance,”
subscribe to service, and cancel subscription.

e System admin: View.items, search for item, add

‘'new item to database, update monthly offerings,
maintain system, maintain user database read-
reviews, and monitor: revrews

3

. Purchaser Search for item, view item purchase
item, read reviews, post a revrew

YR
o Researcher Search for |tem V|ew ‘item, e
read reviews. 4 )

“‘-' Read‘ rév;ew$ .

. Post'a veviews 0o SdhI

',- Update personal mformat‘ion

' ‘s Update Aud|o Profrle e ook g
| '0 Rewew pornt b.aIaNCe s e Lt A
o Subscrlbe to service ‘. s “
: j'o Cancel subscrlptlon A el |

ﬂ.' Add new item to database :' . Y R

&) Monltor revrews

Assoaat|ons f G SRS

. ® Member Non- member Product partner System &

o Purchase ltems

. Complete Audio Prof|le' Yol

. Update monthly offerlngs

¥ ,.:. 5 b s i by v A

» Maintain system WIAT
-Malntaln userdatabases i ' uE pa

».‘\_ D

e T

_ admln Purchaser Researcher: Search for |tem
view item, read revrews ' -

Search for item, V|ew |tem, purchase rtem
read reviews.:

.0 Member Product partner V|ew |tems seargh‘tfor] , F

item read reviews, purchase items, post a review,, . ;-
update personal mformatlo’h ‘update Audio Prof|le 1;
review pomt balance and cancel subscrlptlon ; .

s Non- member Product partner: View items, search
foritem, read reviews, purchase items, subscribe. -'-;
to service, and complete Audio Profrle S :

55156
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Members Non members

' s A A . : L B g ,h-‘ 5
' Ao b3 ¢ e b L

e ‘» . ‘Secondary Actors.u

Members Non members

i b ol "-
' I el ’

Secondary Actors

Product partner System admln Purchaser
.."r 'n". ‘_u: :

\ Story Scenarlo

Story Scenarlo

‘okmg to purchase a specn‘lc |tem s The user is Iooklng to purchase F speC|f|c |tef?n Oon “The er is ‘okmg for consumerwled feedback about . The user is Iooklng to purchase a speaﬂc |tet‘h-‘:;v"
ithin the shopplng area, members and non- ' atthe STOMPBOX home page, members and Vg 3 chﬂc item. Once W|th|n the shopplng area, ' Once within’ the shopplng area, members andtno
members alike, are presented with the full product members alike, are given the ab|I|ty to search: % mem ers and non-members alike, are presented s members alike, are presented with the full prodt ; ra?_ ;
; offerlng separated by category, brand, special offer, an |tem using the search box at the top- ngh f with tHe full product offering, separated by b e offerlng, separated by category, brand, special @"f&f o
and ‘even by: their monthly box offering. The user can naV|gat|on Do SR e L category, brand special offer, and even by their, . and even by their monthly box offerlng The use'w@a
“then na.\/lgat__e to the item they wish to view. » ' : R ' monthly box offerlng The usér can then havigate to '

: Steps

the item they are lookmg for, and click to'view the ]
user reviews. ‘ ‘ Yiule . .
Steps : i ot 1 |
What sequence of steps does a user take" A Y Steps ' g
What sequence of steps does a user take" ‘ : 1‘:_ Click within the search PR i Steps. . ‘ (e
1. Click Shop : Wt 2 A lee i 20 T H el 1 ; . R R U What sequence of steps does a user take”
: y ype frerats query What sequence of steps does a user take? 1 Cllck bt ‘
2. Navigate through appllcable category TR 3 Cllck search ; i P T s g P
3. Click item for additional information Vbt 4 /1 gl R, ¥y 2. Navrgate thrdugh apphcable category :
4 ' Bt s Qi r i3 Nawgate through appllcable category - e aal |tem g___.l“_,. ARG e
i \ ‘ b 3. Click item ; s ' i 4. Click *Add to cart’ yie
; ; s S * 4., Click ‘Reviews" 5. Click ‘Cart" :
6. Click ‘Complete order’ 4

57158
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Secondary Actors 'vSecondary Actors :

Product partner :

g - Product partner

o '*" ‘ 5 n berant

4 ,Story Scenarlo

Iookmg “tO update thell’ AUle Profrle S e v user is Iooklng to view thelr pomt balap‘&e ﬁm

‘okmg leave feedbaek about a specrflc / .
t the TOMPBOX home page, members can=-\‘,.,"' “latthe STOMPBOX home' page, members can: ther{

ithin the shopplng area, members are mformatlon Once at the STOMPBOX home

¥

: ed with the full product offerlng, separated ~ members can then navigate to thelr persona 2%" _then navpgate to their personalized Audio Profile - T nawg‘ate to their personal information by clickin
by category, brand, special offer, and even by their’ _information by clicking the “My profile” linki. _’mformatlon by clicking the “My profile” | link. From' " the “My profile” link. From this’ page membef,sf»c ;
" 'monthly’ box offering. The user, can then navigate From this page, members can rewew and e«dltj; this page, members can review and edit thelr AUdIO  review thelr pomt balance o
i to theitem they are Iooklng for and cI|ck to add thelr personal mformatlon Ao A 3 Profile. % o Ry ‘ At ik € e .05
a feyigw.. [T il ‘ SR TN FEARR L R MR AV 1y 3 K S AT B _' L
.-Steps : | i : ) ik Gt : A f 2 : ) What sequence of steps does a‘user take" i
ot i, “What sequence of steps{dl'oés a user take? What sequence of steps does a user take'? Lt e Cllck My profile’ i G ‘
. What sequence of steps does a us r take7 o Tl s e ¢ s e 4 iy LYk : U, e
! ‘p- 5 RN 1. Click Ny profrle : ¥ i 1. Click My profile’ : B e 2 Click View point balance’ = &
- 1. Click ‘Shop- i 8 e SRR e b -_'Cllck Edit’ hext to de5|red area (Shrpplhg ‘ - 2. Click “Edit next to 'AUdIO Pl’Oflle area F PRV B8NS o Ly R it 1
2. Navigate through appllcable category ¥ : Audlo Proflie) IR 3. Change desired content i Wi L ‘ ‘ T :
3. Clickitem o e e T3 Enter deSIred cOntent R A B ' ?
4. Click 'Add review! T A Pl Al T s
"',5 “Enter user- review content : , ' i 5

_6 Cllck ’Submlt
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2. Click “Cancel subscriptionf

nformatlon~ by chckrng the “My profile” link.

‘From this page members can chck to cancel

i their SUbSCI’IptIOh

Steps

What sequence of steps does a user take"
1. Click ‘My profrle W A Ak

3. Proc_eed through can:ceration'_process.

Secondary Actors. iy

B

Product partner System admm

home page members can thenf nawgate to t

month’s offering by clicking’ the ’My STOMPB‘

link in the nawgatlon

: Steps

What sequence of steps does a user take" )
: chck My STOIVIPBOX' |

i3

o)
W LN T

Steps 5
What ‘sequence. of steps does a user take?
1. Click ‘Subscribe to STOMPBOX' '

2. Proceed through subscription flow.

Al

4

Secondary Actors : e

Product partner. .

4 o

can cllck the ”Subscrlbe to STOMPBOX" Ilnk l
top navrgatlon ‘Within the s‘ubscrlptlon flow, %@r
are asked to complete thelr Audlo Proflle 4

4 e

i
¥

What sequence of steps does a user take"

; 1 Cllck Subscrlbe to STQMPBOX’

20 Proceed through subscrlptlon flow b
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.-5514"1 Log mt _the control panel e A% j".:' 15 'Log in to the control panel | :_~,-.' B D .: o4 R e i Log in to the control panel

- Access relevant databases.. v o e R Access reIevant databases J.-f i L SR b, o e o T Hooy' Access reIevant database
3 Submit new‘.. ontent Lasraly B R Sl _3.‘ qur_n:lt;newlcgntent\p- L T R E e _ P . ‘3', qum._ltnewkcgnten.t\ il

el - Phal 3 - 1 v B 4o AR ! o u ) 1 e, \ ! - Yol . 2 . v b aw A Ao (TN
'.

q
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USE CASE 17

AL e S o W YT M 4 WTa T e

STOMPBOX

T WY 7 AT R B T T L St N S e 343 T D T MM T E RIS v L
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PURCHASER

RESEARCHER

PRODUCT PARTNER

SYSTEM ADMIN
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i@ BS;: Mechamcal Englneermg
,- Enthusnast Occasmnal Performer -

0 Ab_twe averageftechnology‘slgll-lls e

wi

’

 West BIoomfieId‘, M.
. 30 years old

ailed Task 1: Users could: ndt speaﬁcal ik
-'defme ‘the purpose of ‘,the ap icati :

12" :

| 2 Felt that this appllcatlon would become
‘a. usefuftoll When shopplng in the future. v
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PORTFOLIO

hartleyworking

home
about
work
contact
biog

“Dsign s dirsctod towsrd
human beings. To design is

{0 s0lve human prodlems by
identfying them and executing
the bast solution.”

— Ivan Chemmayeff

@hartley_working

48 daya ag0
5
days ago
T2 deys eg0
124 daye
g0

inl€ f

"Erik is a talented and versatile designer who has one of the best work ethics I've come
across... His awareness of the visual culture around him is solid and he knows how to use

it to consistently convey the message needed. He's truly an asset to any creative team."
— Joseph George, Sr. Graphic Project Designer, Goorge P Johnson.

Featured Client Project Recent Blog Entry

MixOne Sound Ugly City

= An investigation in After Effects using a wind-up toy and
hang-lustrated cardboard backgrounds.

A better, brighter, faster
1 Coming this summer. Check back for updates

MixOne Sound is a professional sound production company that
specializes in corporate events, weddings, private parties, ve.
‘Goncerts, live recording, lighting, video, equipment sales and sound
‘system Instaliations. Whatever your production needs are, MixOne
s the company for the job. Our staffis knowledgeable, clean cut,

ot ‘
ol o o =L e
\ feun| - [o00 S

|

|
BFE T T k-"i&ﬁ'\‘l’."?‘i!-ﬂf»f

A I N\ T

PP N e A W R T TIPS ML B PR TE 1

A,

lackBook

Sign Up

‘ Sign Up for Free! '

BlackBook, the new standard for all-in-one social contact |
managers. Your new, user-friendly organization application ot
for all your contacts is just a simple click away.

¥ New Gallery page with photos
d video.

NEW ALBUM, Roll Out of Bod
avallable everywhore!

Erik's on the radiol

Download station list to request.
Info constantly updated.
GUITARDED BASSTARD &
DRUMASS shirts are finally hre!
Lyrics now posted in the Store,
click on any album to view!

Now EP, Not Ma Baing Nervous
on MMunes.

Find More Erik Hartley

"Not Yet" - ROOB - Eik Hartiey

Submit

by ReverbNation | Share

Follow the Tour

e LT L RDAN T R

Home Contact

| the beginning. Reepin woch
1

1]

|

]

)

|

]

A better, brighter, faster
I The best in studio & stage solutions.

St e S N 8

-

e LSl =

S
| 949.300.1835
]
d [ ——
B ‘mixansound.com
| PRI
i Undatza o clow.
8
il
|
o
.
¥
A
|
|
£ We are a professional sound production company that specializes
e Exc0rPzio vonts, woceings,privato artio, o concrts, e _ _ _ i _
APPSR W A TN PR WO M« TR T L AR A RN R ALY TN ¥ A ST
{ X )N\ § (O B
L\ ZAS AL\ - L\
T wEY i 2 orema A T L S T e T D T AT R Y Y SIS AT L P Loy commrn e = e s

ELTELT L RN | NN e R MY A T

s

@erik_hartley on Twitter

Hey @Maurita_Sewade !! 20 min.
a0

Hey @ LaurenkV
be sure to check out

count and the work on his
new album! sboutan hour ag

style awards tonite.
ATN: show canceled tonight. &
nse double booked.
or a reschedule. §

WM R B, T

i

AL

e OEL e, v Y

A R

DT P

TR N

[

myErs
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Make the most of your color with the very best paint.

¥

SHERWIN-WILLIAMS.

O A B A RN o S TR, . B L L5 i L A

[
[T T TS R S

Purcha-Store

| signup forFree!

Purchasaur, the new standard for third-party shopping
cart development. Your new, user-friendly shopping
solution is just a simple click away.

8] ¢ltn )

Visit these papular Purchasaur netwarks.

out | Gommunity | Contact Us | Register

Gopyright () 2010
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stomp
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AUTOBIOGRAPHY

stomp

RESUME

071D = HF.11

). HANTLEY

2440 BN TOPY

ey e
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Beccama on inlegrol ol of £ et solen o rrrive Ciesign ke in B sl of i anly breocening
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Tollsols, I Sk Wt Designes § At Cirecicr, Hinghoam, M.
Bleviier] T clasign ol of el com whils molnicining olcgrrent wilh mul-nolional boncding Twgh
T purmory ceresiopamant of Fosh (ARY) ond amal-ormpoin o inleroced whh project monogns o deliver
O SOUNYg Concl VIR MG, £ Sehe i, COBEwTinr] Sty i mariming i ST marchonoing
sryinyy Inic- compaing CrETive,
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Damign Cuniter, Wi Michigon Uinhaslly.
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WIREFRAMES: MOBILE WIREFRAMES: TABLET

o

Provider Time Navigation ttl Product type/Name (Qty)

[x ]
< | T = |E

& View / Cancel purchases > _
New products
R a e —
Email Email [X] purchase history >
Add to list

Password Password M list N marfa helveica gluten-ree. Post-ronic tonx plaid trust fund
anage lists PBR actually organic wolf banksy. Banh mi vinyl craft beer
D Product Name $000.00 3 wolf moon, american apparel salvia keffiyeh cray chillwave.
Keep me logged in ’ ;
Pickled four loko master cleanse intelligentsia, yr User information >
N bespoke marfa helvetica gluten-free. Post-ironic tonx AN
ew accou plaid trust fund. PBR actually organic wolf banksy.
Banh mi vinyl craft beer 3 wolf moon, american Signed in as fullname@address.com | _
apparel salvia keffiyeh cray chillwave.
Add to lst

Highlighted product Highlighted product

X XXX |X | v
X Shop Brands Acco C:

sswon statement
Highlighted product Highlighted product

SETTINGS

SW. 29130
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-l VIRGIN' 3G

30PM

5:

Email

Password

(] Keep me logged in

T PR N e AR WS N P PP I B P, "I S T T W £ Z AT

A TS LT

WELCOME

Welcome

T T Y S B

LS e

-l VIRGIN' 3G

5:30 PM

e e —

Email

Password

(] Sign me up for the newsletter
and keep me informed about
Purchasaur update

O

ELTELTL T RN NN e N W . A TCMEC I 0 PR, T L NN

v

¥ AL 2 e

5 LA T LS 1 3 Y7 ST e i T MY S MATD

81

NEW ACCOUNT

Welcome

New. Account

57158
MONTHLY SAMPLE SERVICE



82

PROOF OF CONCEPT: MOBILE

-l VIRGIN' 3G Hel

‘B‘ack '

M Stompbox Audio

L[J Calendar Sync

Must be logged in to access Privacy Options

m Support

SETTINGS

Settings
Calendar Sync
Privacy Options
About
Support
STOMPBOX Audio

Calendar Sync

STOMPBOX

% Dunlop Formula No 65

- D’addario EJ16 Acoustic...

E Amoeba Guitar Picks

"%, Planet Waves Pro Winder

Dunlop Trigger Acoustic ...

Previous Months

Box Shop Brands Account Cart

THIS MONTH'S BOX

This Month’s Box

Previous Month's

83
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] ‘l | |
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PROOF OF CONCEPT: MOBILE

SEARCH BY TEXT SEARCH RESULTS

Search Results
Search by Text

Dunlop Formul ...

s D’addario EJ16...

Amoeba Guitar ...

To search for a specific
item by name, enter a key
word in the box above.

Planet Waves P...
Dunlop Trigger ...
Planet Waves U...

Planet Waves PI...

Dunlop Joe Perr...

Box Shop Brands Account Cart Box Shop Brands Account Cart

E ) | E )

P T N W N P ICMES 0 B P, TS (AT T W 43 AT A T LT o ) NS ) e A T D T MAT T R N R T T S A L P R = & P T N AT T e M T PP TS TS R Y, TEEY AN T NET 417 2 AT R B L A T LT ok 20 T 7S e U T D Y MR T R Y R T TS Y S

‘SW' ¢ YN P -1".\\( 61 |62
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PROOF OF CONCEPT: MOBILE

YOUR SELECTION BRANDS

Your Selection
Brands
STOMPBOX
L ‘ [l
i i i
Purchase
Share Add to List
L : L & :
ai Add to List | a: - Gibson
1 Fender
|
| Ernie Ball
|
wen - MlONStEr
Bose
Yamaha
than ordinan himng ¥ ts longer.
Talor
Peavey
| o & L W
Box Shop Brands Account Cart f ‘ Box Shop Brands Account Cart
B ) -
0 F

B s omreox 63164
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PROOF OF CONCEPT: MOBILE

MY ACCOUNT MY ORDERS
: : Order History
-VIRGIN 3G 5:30 PM My Account | -VIRGIN 3G
- My ACCQUW T View / Cancel Purchases | ;
3 M View / Cancel Purchases 3
‘ R Track Packages ‘
hﬂ Track Packages | 100422366 06.20.12 $19.98
|| Purchase History j 100422436 07.13.12 $63.32
Purchase History f
= . 100422899 08.06.12
h d Manage Lists >
s 100423001 09.08.12
. User Information . Manage Lists _
100423119
Signed in as shopper@purchasing.com
100423372
User Information
100423558
W e L W o | W e LW
Box Shop Brands Account Cart f Calendar ‘ Box Shop Brands Account Cart
B -
— J
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PROOF OF CONCEPT: MOBILE

CART

MY LISTS K

My Lists
Cart

-l VIRGIN' 3G
B A T i Rk Check Out

% Dunlop Formul ...

!_4 Suitar Parts - D’addario EJ16...

E—= w' Amoeba Guitar ...
u Stomp Boxes M

u Strings

u Chords

Total:

u School Supplies

u Home Studio

w4 2w | B 4L W

Box Shop Brands Account Cart Box Shop Brands Account Cart

E ) | E )

. 2l “

P T N W N P ICMES 0 B P, TS (AT T W 43 AT A T LT o ) NS ) e A T D T MAT T R N R T T S A L P R = & P T N AT T e M T PP TS TS R Y, TEEY AN T NET 417 2 AT R B L A T LT ok 20 T 7S e U T D Y MR T R Y R T TS Y S
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Fender 351

Fender 346

Fender 355

Fender 358

Celluloid

Delrin

Nylon

Steel

Thin
Medium
Heavy
.46mm
.60mm
.73mm
.88mm
1.00mm

1.14mm

Black

Confetti

PRSI XN e

A T T

/7L<-mu{za®

MEDIUM

351, Celluloid, Thin, Black

351, Celluloid, Heavy, Black

351, Celluloid, Thin, Confetti

W R P WS

MEDIUM

351, Celluloid, Med, Black

351, Nylon, Thin, Black

351, Celluloid, Med, Confetti

351, Nylon, Thin, Confetti

R RIR L e

DYNAMIC SELECTION

STOMPBOX

T WU N e W R T T ICMEL LT %R AT TELY

L T
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