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Your time is limited, so don't waste

it living someone else's life. Don't be
trapped by dogma - which is living with
the results of other people's thinking.
Don't let the noise of other's opinions
drown out your own inner voice. And

most important, have the courage

to follow your heart and intuition.
They somehow already know what
you truly want to become. Everything
else is secondary.

-Steve Jobs (1995-2011)
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be“?users personal sound-profile as well as muS|caI needs ,
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As a performmg,cprofessmnal recordlng\;& st and

bIoomed the number of accessory optrons (spr"h
picks, capos, pedals, care products) available
to musicians has skyrocketed. The expansion '
in the market has allowed for new and unlque
musicianship, butithe search for that perfect to"ne

w'

Lses for T‘hrough the identification and categorization can almost feel unattalnable with'the volume and
pt such traits as, type of music; style of playing, varlety of products now available, '

eslred tonai characterlstlcs level of musraanshlp, . -{f .

As the music industry has grown over the years, ”'{_.-'v' !

the number of independent artists,and’ Iabels has:

- grown astronomically—easily eclipsing the nu-i;r'abe 3

of major-label acts. However, with this influx, mor -

musicians are developing with ever- decreaSmg
budgets. This emerging demographlc has become

- the driving force behind the need for'a' more

" streamlined product discovery process. YW

audience, narrowed by focusing on stnnged
- instrument players, with a direct focus on gur»tans% L )
Known as thrifty individuals with a passion fue}ed
desire for product.purchases that explore the: 9
next big sound, guitarists serve as a partlcular|y (o A
provocative test group. As the marketplace grows‘ o 1
" 56 too will STOMPBOX users, further expandlng 4 .f g6
. the available products and their targeted user Fals
- feedback—further establishing a growing, -
respected resource for product information: = =

‘5”'-”“ A monthly music- accessory sample service will

;“1 establish a new way for musicians to gain access

Uk O the latest-and-greatest in the industry, and
gain insightitowards what works best for their
individualized sound. Each subscriber will recéive
hand-selected items that best represent their
music profile, and can.gain additional discounts
through product reviews:and website ‘participation.
This model allows both providers and users the

. opportunity to gain useful knowledge about their

specific products of interest.

STOMPBOX will be able to personalize each
member’s monthly samples to accommodate
those interests.

Members will receive a package containing these
personalized samples at the beginning of each
month. Upon arrival, members will be invited to use
. and provide feedback on the quality and practicality
of each products success, ‘and in turn, earn points
towards purchases from the STOMPBOX store. This
feedback system allows participating companies
to gain valuable market research and insight ‘about
the feasibility of their product offering, while also
developing a respected relationship with their core,
target customer base.

“Expanding upon my education and experrence afs_,_ L
both a print and web designer, | have proposed o
a solution for this common problem among
professional musicians, that would guide them
through the arduous task of accessory product

T i
shopping. Through this project, | would be ali[e~ o A
to'expand upon my knowledge of mteractrve B s
appllcatlon development, earn experience'in’
developing and.implementing a'functional data '
and purchasing platform, and create appllcatlon ,
content based on dynamic information systems. Each
individualized piece of this application standsasa ' &
fundamental development skill that would aid in, '

future business and creative ventures. ol B
ik | e

As the'interactive marketplace as well as thie '
music industry, demands more from their produc"t 2
providers, the interactive design-and developfment
industry demands more knowledge from their s
workforce. Creating this project would not only 5
give me additional knowledge on web-application 2
development, but provide éxperience'in’ developlng
s updates (with related monthly box information) a purchasing platform, a complex shipping =~ " = .
will'also be available to subscribers from their user infrastructure, and dynamic content based on SR

'p.or_tal _ L complex information systems. Each of these topics .

~.*only will the specific business type and user-driven
would provide a knowledge base of interactive ' & i~ .- product ‘model establish STOMPBOX as the first in
stepping-stones necessary for a muIt|tude of F i . the music-accessory industry, the development of a
typical applications. pyatt . vk b, - ‘mobile interface will place them among the first for

3 n""‘ of any subscription- box company.

Through the use of a'structured web environment,
each user, can control their individualized music
profiles, update billing and shipping information,
and gain access to specificinformation regarding
their latest monthly STOMPBOX and additional
purchases. Accrued points mohitoring and blog

sThough the technology ‘and ideology of a monthly
sample service may be an existing concept not

Though this application could have widespread
appeal in'the music-accessory marketplace, initial
o testlng could benefit from an established target

With the interactive entrepreneurial market.‘trending" £is
towards more need-specific business ventures, rather ™
than e-bay-based selling, expanding my éducation '
: ; ~ in this manor would allow me to showcase forward- |
' thinking development skills, while increasing my  « " ¢
R employment-opportunity.

" b

R
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COMPARATIVE PRODUCT RESEARCH

http://birchbox.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

stomp

Evaluation of the user requirements off
of which you assume the product is based:

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

Log in

MEN =™ Froe standard shipping on al full-size orders $504.

Shop = Magazine = Saaren for Proccts

Discover Beauty Better™

* Sample the best beauty and Ifestyle produc
* Leam tips and tricks from experts
* Buy what you love and sam points

nd angwors in our,

f “':'I‘-::!:‘::'j““ ke Hand-picked beauty and lifestyle samples, delivered to your docr for $10/menth.
ety + Birchboxes Ship Free!
-

ich the video

Hhts gtila JOUer  smashbox

P XN

Instant Rewards The Magazine
Earn Birchbe Points with avery purchass. Gat the coos on how 1o use your products Share the Birchbox ko
Rodoom to save on full-size iloms and gts. with expert articles and how-to videos. month a litthe mors beautitul.

Shop Now Road Mors

Birchbe s the best way to discover new
. boauty and fostyle products. Sample
top products trom high-end brands, get expert recaiving Juicy Gousuny's newly launched portume

Log in

Froe standard shipping on all full-size orders $80..

Magazing = Brands Saarch tor Praducts

MNew
Best Sellers
$25 and Under
Repair Your Hair
August's Bax

FEATURED BRAND

Brohbox Exclusive Earbuds. Harvey Prince Hello - 8.8 mi i Nourishi Echo Design Beach Towel

07

Log in

WOMEN MEN == Froe standard shipping on al full-size orders $504.

Shop = Magazina = ] Saaren fer Pracictn

About Birchbox

Birchbex is & smar, steamfined, and
fur way 1o discover high-end beauty,
proaming. and ifaatyla product.

Ve scrt theough the chutter 1o send
you what works and what's werth the D
upgracka. W creates Birch

bacaian, [ yeu, wa angy uting the

et products but we don't want to

haave 10 ok 1o hard bo find them.

What is Birchbox? The Birchbox

Birchibox delivers tho best products and the best insider Each month,

Scrats, without 5. Every monsh Birchbox

mambers will receive & cursbed box of koue besuty sampla am Both wall-knewn Branss and amanging
gems. The women's subscrption includes everything
frien skincane o makoup, o fun non-beauty

dy-to-day muting, and info those days whan you want ooctras. The man's subscription dofvom top-tier

o burn up the deama & notch, reaming pradusts in addition to iestyis accassanieg

v bom b wocka b fush accossaries. Ghick out
Co-fourdus Hayhey Barna and K ik S e
™

CONLTAN cut Shisugh the clutser of the rtail world to
find products that really work for them. The Content
C Dur original cantaet halpa you gat the meat sut of your
s products In i i
Aped 7017, Bl oy Time,
Bioornbeny Businesswesk. InStrle and Mare Claie.
amang others.
Magazive and axplors the The Guids,

The Shop
Wk o a0 readdy Bor mone of the products you
‘Sampled, YOU CAN PUChase Tull-sizn varsions dimctly
treen tha Birchias Snap. W his 3 gannr. loysty
program that rewarcs you every time you shap, refer
friends, and give feedback on your menthiy samples.
“ou can recem Blrchbox Points and sive on any
tul-siza er gift purchase.

Birchibou is hiring! Chock out our op

Blirehbon: 18 tha bt way ta disssiee naw
groorming, besuty and lilestyle products. Sample o
top products from high-end brands, get expert receiving Juicy Couturs's rewly launched perfume

Log in

Froo standard shipping on all full-size orders $80..

Magazing = Brards Saarch tor Products.

Let's Get Started

Brehibes SuBACARHonS & sokd o & Brat oma, frt sared Basia. To MaRRS Your plash in line, Salact & subderption optian Balow And jein sur maiing ket Wa'll
et you kvrw whe i3 your tum 10 sign up. Invitations e reisased regularly.

1. Select Your Birchbox

Ench manth, recsive & dakuany of igh-nd baaty
and estyle samples. Average wail time for an
invite s fou

O Men's Subscription
Each manth, eesive 5 Salvary of daluch greaming
ard estyle samples. Average wall time for an
A0 is one week.

2. Join our Mailing List
Enter your emall addmss %0 complte your reservation 1l It you hcre whan It's your e to purchase your subscription. Invitations for
man's and weman's aubasripSians wil B aant saparataly.

Birchbox helps you discover the best in beauty and lifestyle

deiveries of high-end besuty samples fom the newest and best brands, phus plerty of exper tips and ticks.

=

Learn From The Experts Buy With Cenfidence
Fcaiv dhuxe samples from the best brands. Heard to The Magazine for sxert tigs, ticks, Discaver what i right for you and buy ful-size
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COMPARATIVE PRODUCT RESEARCH

http://12society.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

Evaluation of the user requirements off

of which you assume the product is based:

stomp

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

STYLEBOARD BLOG HOWITWORKS SIGNIN  GET STARTED

lesocuzw

$39

per month

4 to 6 hand-picked "best of* products
$125 min. value in every box + free
shipping Significant value on premium
products

Do it Now »

Th countiown 10 1he 2017 NFL Sagson i oficialy on!

Wi & b crver & montt ‘opening kickofl, and what bether way 1o prepan for what promises I

e i Increcitile journey I Super Biow! KLV than by tacking 8l of the crama in the AFG.

I Garse you missad my thoughes on the NFEC, you can mad Fart | of the NFL Preview by clicking hene:

- W'l begin back sast, hame of the defending AFC Champs: Tom Brady & Co.
12S0ciely

Continye rading -

WANT TO
KNOW MORE? Bue=i2

SigaUp Today |

09

@ 12SOCIETY aoc ITTATTTEN cersmanre

How it Works

Evary manth you wil
nang-picked goodies from your

brities and athietes.
: Receive. :
Join. i el Enjoy.
Sign 1P 1o ba & member and s, and mairy Share your bos wih your
gain exclusive accuss ¥ y frinnds by belling them what
clobs = you get

The best thing you'll ever buy

+ You will never find this selection of PrOJUCHS at his price anywhere else
+ Products are personally chasien by your favorite artists and athlotes

= B first in line among your fiends 10 be & tastemaonr

= Gain 2cess 10 eaciusive content that coly membars can recefve

Get Started +

@izsocuzw

STYLE BOARD Huie 4.7

BLOG  HOWIT WORKS  GET STARTED
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BESPOKE BEPSCPPFE
P-0-§-T-

BIESP@KE:

DISCOVER THE BOX OF AWESOME A mﬂf WORKS
Hand-picked each month.

Step 1: Subseribe

“P-O'S-T-

Sign up for gur subscription service 10 join Baspoke Post.

You will be immediately charged for your first bax. W'l ship starting on
the 15th of the month. After your first box, you'll be charged whenever

JOIN subsequent boxes ship.
NOowW 1
Step 2: Review Your Monthly Picks

M PURCHASE i
AS GIFT W'l sand you an email on the 15t of each month letting you know what
‘wa'va chosen for you. if you Eke it, do nothing and we'l ship it to you.

I you don't ke it, just follow the link in the email to gkip that month's box
- you will not be charged for that month.

Nota: if you first sign up after the 1st of the month, you wil have the

apportunity fo opt out of that menth's bax during the sign up process
A ' ' I l T |:§:- ﬁ L 3 ] ingtead of recaiving an emai fo opt out.
- . £ g Step 3: Receive a Box of Awesome
Social |nteract|v1ty WeII organized, and dlrect ¥ T ko & pentiosoans Oms b e n ke . W a0 youan ama g e wonyour o e
. - - o r, shipping is always froe.
messaging. Simple, clean design. Slim page wndth A, B e R

wa sand you a new Box of Awesome. You can skip a month anytime and

allows for wider audlence compatlblllty

Requires email to view ba5|c site. Routing nawga’uon‘

Ability to decline that months box . hid below the fold. Main Navigation at the bottom by ._-; _
Search - of the page. g i - s baad, A
, . Iy s A it ¢ it k T % by e R R
Referral Program ($10 off) , : s ' , R LR AR a4
FAQ :
Blog Internet Application; No mobile- frlendly lnterface BESPOKE
- . . J . BESPOKE cPeQ-85-T-
Prospective businesses section no mobile app. '+ ¥ e j P05
oy s "'..‘_' ' ; m mmumyogg[ﬂﬂnmm‘mmm
_ Branded simply-and beautifully. Simplified color ¢ Finding the perfect gift for guys used to be hard.
User that is looking for the newest and most uhique palette with excellent attention grabbing’ accgnt o ek ety
from whiskey tumbders to kobe beef. The things
gentiemen need 1o have.

masculine products. k3 colors. Too many. fonts/welghts

Each month, we create a new and unique box that
e will never forget. if he doesn't love that month's
Iboat, e can sKip it and look forward to nast
'manth's box. Shipping s always frea.

Buy a 1-month, 3-manth or 8-month gift and be
forever remembered as the bast gift-giver aver.

PURCHASE
GIFT

This company generates manthly seléctions for”
their subscribers of the best new and hard to find ;
products, and allows the uset to choose whether or 'lfi

ot not tg partlapate each month. /
'Ehnmnﬂww!lhabﬂmnmhmmdnm Thesa handcrafied
: ; 11BMS &re conversation Stanars, so read up
! HRAte L HAND-PAINTED CO

IASTERS, Firaclay Tile
Saving your coffae table is just their day job; these two caramic
coasters double as works of ar with a story all their own. The craftsmen
at Fireclay Tile mold each coaster from recycled materials, heat to 2000
dagrees 1o harden, and individually hand paint with artisanal designs.

SOY WAX CANDLE, Paddywax

Gift

09110
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http://consciousbox.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

Evaluation of the user requirements off
of which you assume the product is based:

PRI | DN TR SN W

g
HONESI T
#

CONSCIOUS BOX

Strengths of usability:

Weaknesses of usability:

Interaction model:

Visual design:

How this service / product relates to your project:

Harme

How it Works

The purest products
% delivered right to your

doarstap—leam  more

@ about Consclous Box.
4

* Get the Box

* How it Works

* Give a Gift

* FAQ

* Our Mission

= Press

* For Brands

Our Misslon

. Eitike .5k oF Twsmt [ J05
e Best of Plre & Sustainoble

Conscious Box is a monthly delivery of pure and

sustainable products that are hand

o Only the purest brand

" Discover einical businesses you can trust

a How does it work?

Need an eco-friendly gift box or 2 vegan box?

S12 / menthly
+47.95/month shipping
Cancel at any time!

$19.95 once a month

Select this Plan

S33 /3 months

+47.95/ma. shipping [523.85)

$56.85 avery 3 months

Swlect this Plan

13

564 | B months
+ &7.95/mo. shipping [$47.70)
58.001

S11L70 every & monthe

Select this Plan

A Conscious Gift Box

Giva your loved ones &
that
stop thonking  you!

Give a Gift Box

#f of the planet every month...

SCIOUS BO

A Peek Inside Conscious Box

§ Sneak & pesk at the
wco-products in next
menth's box and lind

WIND % BPAFREE

.
PHCKE FULI_ How Does It Work?

Lo et it A Conscious Box is a monthly subscription service focusing on

sustainability, environmental stewardship, and social responsibility.

st of the planet every month...

SCIOUS BOX

Our Mission ~ = .
R

Kuke Kk ,'u-.! em
Our Mission

The Mission of Conscious Box

Conscious Box is dedicated to introducing you to the most ethical,
sustainable, and honest businesses that create the purest products
aveilable. Wa scour the marketplace to find those that stand above the
rest. Discovery defines the Conscious Box experience.

The Importance of Discovery

We emphasize discovery for a number of reasons. Discovary leads to
enlightenment, stronger understanding of others, and better p nal and
planetary health. By finding conscious businesses that support yous
paraonal needs, you can do a lot for the world just by making responsible
shopping decisions.

What about Greenwashing?

Conscious Box is committed to evercoming the problem of
greenwashing, Used to describe deceptive business tactics that lead
consumers to believe something is "green” when it really isn't,
“greenwashing” is rampant in today's markets. We hope to ed e,
inform, and prevent consumers from falling for these tactics by providing

them with products that are authentic and purposelul”

The Ethics of Consciousness
Conscious Box, above all, is dedicated to the very ethics it seeks out in

other businesags.

Resource Use

T

* Get the Box

* How it Works

* Glve a Gift

+ FAQ

* Our Mission

* Press

* For Brands

How It Works
AN

Our Mission = :
-

Get your products in Conscious Box!

WlLike <%0k W Twaet

Conscious Box i3 always leoking for inspirational, purpose-driven
businesses that make a diflerence through their products. We believe
that one of the strongest agents of change in today's world is the one
that iz often on our minds: our pocketbooks. With each purchase, you
support the process behind it

Conscious Box arques that our dollars should be voting for sustainability,
healthier living, and ethical business practices. It makes sense for the
people, the planet, and the small businesses really working toward
change.

As famed Indian economist Amartya Sen has noted, though, this type of
“dollar voting" requires that consumers to have strong knowledge about
the products they buy. Canscious ims to make that sasier by
finding passionate, authentic businesses. We develop relationships,
really get to know your business, and then introduce to our loyal users.

Still need ormation? Here's a bit more about Conscious Box:

What is it?

Conacious Box is a monthly subseription service locusing on
sustainability, environmental stewardship, and social responsibility. Eacl
month, we curate boxes for our subscribess, lilling them with the best
businesses we can find, beth small and large. And that's where you

come in.

Why be a part of Conscious Box?

11112
MONTHLY SAMPLE SERVICE
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COMPARATIVE PRODUCT RESEARCH

http://lovewithfood.com

Social media:
Product type:
Delivery device:
Quantity of items:
Cost:

Survey of the functionality or features:

stomp

£aae©9’aa¢7

Evaluation of the user requirements off
of which you assume the product is based:

Strengths of usability:

Weaknesses of usability:

Interaction model:
Visual design:

How this service / product relates to your project:

o
Box  Offers  Recipes  Products  Chefs fm(«.rrﬁm‘) Lgin
e

Buy u box, donate a meal. Join the mevement!

Love With Food Box
Discover Great Food
Get tasty bites for only
$10/month & we'll donate
a meal to he ht hunger

JOIN NOW

8,540
Meals Donated

Offers  Recipes  Products  Chefs

Discover Great Food for a Great Cause
Get 8+ NEW gourmet foods delivered to your door for $10/month
and we'll donate a meal to a hungry child

Pick a plan for yourself or gift 1 an I

Annual Plan 1,000 bonus points $120mar m

Save 15% [EI  $10/month + = :
FREE ehipping Wl Gift for a friend

Save B% $10/month + _
$1/month shipping Al Gifft for a friend

3 Month Plan 500 boms points $36/2 months m

Eam Bonus Points  $10fmonth +
$2/manth shipping

Ml Git for a friend

Monthly Plan  cuce aryine $12monn [0

S2/manth shipping

What Our Happy Customers Have to Say About Us!

m Mary Kimmel

r'm addicted! e e e
¥im never disappeinted with any of the

6MonthPlan  t00bonmpons  $66/ monns [MLiaal] See what yummy goodies

were in our past boxes

Pay as you go $10/month + The Love With Food Box

o ,
Bex Offers Recipes Products  Chefa _ewg,\(tr‘jw Login  SgnUp

Buy a box, denate 8 meal. Join the mavement!

How Love with Food Works

e T ©

e Give a Meal & o Eam Points

Gt your Box Now Shey Sign Up New Joie Us Today

Why Use Love with Food?

Becauss everyday should Ba fun and &

We Help You Discover Great Food Earn Free Products
Wl work hard 1o ciacover bty and quality food and defiver it o your door st

Our Experience s Hassle-Free Help Us Give Back

There's no need 1o print or collect. W deliver a box of new tasty Nearty 1 in 4 childean in America struggle with hunger For every box or
product ameal 16 a food bank. Tegethor we can help end
rungor ane maal 4

Consumers - join Today!

/'.

Box Offers BRecipes Products Chefls Lovelvin\Food login  Sgaup
N

Buy @ box, donate @ meal. Join the mavemnent!

Fastest Way to Join with Your Facebook Account Sign Up with Your Email
Araacly & mambar? Leg in haen

f Login with Facebook “four Full Nama

Your Email
Vur Linsenama jnly Wttars and numban alowad)

Your Password
“Fm in lowe with Love With Food, I

increcitie recipes and discover the
can e in my cocking ard ba
— ThaaalthyAppia o join Now’ button below, you accept the Terms of Service

Food Newsiatter

Food to market our businesa. Th e community is one of

o Swrmograptics and | can th  buntter place fo
() - e’

F "Muts Abect Geanein has gt suEsass wering with Leve With

13114
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COMPARATIVE PRODUCT RESEARCH

http://pawalla.com

Social media:

Product type:

Delivery device:

Quantity of items:

Cost:

Survey of the functionality or features:

Evaluation of the user requirements off
of which you assume the product is based:

WL R

2%

Pawallo

JOY FOR CATS & DOGS

Strengths of usability:
Weaknesses of usability:
Interaction model:

Visual design:

How this service / product relates to your project:

Pavallo

JoY FOR CATS & DOGS

HOWITWORKS JOIN GIFT BLOG

MONTHLY DELIVERY.

Pavallo

10Y FOR CATS & DOGS

Join Pawalla

Jain Pawalla today to surprise and
dnlight yaur spacial friand with
great new Lastes and treats sy
month.

=
-
or sand asa gift

BLOG SEARCH

Nutrition
Uncategarined

ARCHIVES
August 2012
July 2012
Juna 2012

RECENT POSTS
Meet Jagger - One Rascal of 3

HOWITWORKS JOIN GIFT BLOG

Pawalla Blog

Meet Jagger - One Rascal of a Retriever
Posted on August 8, 2012 by Team Pawala
Huike W Tweet 0 Fonir
We'd like b introduce Jagger, the hucky winner of a Pavalla gt subscrigtian, The great folks st Fabulous & Frugel
recently asked their readers to send in staries about the most exgensive thing their pet every destroyed, fead about
Jagaer's path of destruction from Erka, Jagger's pet pantnt, below. subd have thought such an adorable pup
could get into 3o much

Continue Reading

‘This past was posted in Uncategariced

Bad Plant! Dangerous Plants & Flowers
Posted on July 29, 2012 by Team Pawalla

Huke 2 wwee 3 Frair
By Julie Bawden-Dinvis for Pawalla
< & Plants are Dangerous

Whan Amy Dee brought sweet pea flowess [Lathyrus latifolfu] into ber home to enjey
their smeet sroma, she had no idea that the floral bouguet would threaten her cat’s
life.

*Cine day Butterscotch started vomiting and was lethargic. 50 | rushed her into

T

Paallo

J0Y FOR CATS & DOGS

> How it Warks | Pawalla | Joy for Cats & Dogs

Choose your subscription plan.

Salnet whathar yeu wauld lika 3 manthly ar
annual subscription. Both subscriptions can be
cancelled at ary time and indlude free shipping.

Pavallo

J0Y FOR CATS & DOGS

Hama > Join | Pawalla | Joy for Cats & Dogs

Monthly Subscription

¥ Manthly selection of six o mare "best of*
rocciim: Dk it b

Fill gut your pet profile.

Lt uss ke 3 bt abaut the lueky dag oe et
receiving a Pawalla subscription
rutsitionist can select the food:

Annual Subscription

¥ 12 months of joy for your best friend

* Billed munthiy, cancel anytime
* Froa shipping

$26 a month
Join Monthly

* Billed annuady
» Free shipping

$21 a month
Juin Annual

17

HOWITWORKS JOIN GIFT BLOG

How It Works

Step 3 _‘

Enjoyl

¥ou will meaivn 3 manthily salaction af
all-natural wet foods, b

and mare for your pet to en)

52008 10 Cedler man of your favorites.

HOWITWORKS JOIN GIFT BLOG

Join Pawalla

What To Expect
Pavealls morthly gift bees are filled with
surprise and delight!

: peemium all-naturs] wet
fonds, delicious treats, healthy supplemants,
ard quality essentials and od and
treats are hand.selected by our pat ALtFitieaist
Eased e tha size and age af yaus pat.

Pavalla brings new tastes, treats, teys, and joy
Fight to your docrtep!

Already Have a Gift Card?

Fedaam it hare 32

Want to Give a Gift?
Serwd the gift of Pawalla here >

15116
MONTHLY SAMPLE SERVICE
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COMPARATIVE ANALYSIS

BirchBox

Bespoke

12 Society A

Conscious
Box

Love with
Food

Pawalla

STOMPEOX

Standard
Web-presence

FAQ

Help

| Mobile site

- Ly "'

AR L

Reward System

Keyword Search

Blog

Social Media
Sharing

X XX
X X

X X (X

Client Database

Shopping Cart

Company
Partnership Info

X X X X X X X

U N T O PSRN SR P W TNy 1 N AL o TEEA

ps

PROJECT PLAN

A VEFRIEERE] STRNSEE §

" -W,» i e J.__ T

b el Ll bkl ahiehs bl sl

* " WNM 801:10 GDS VISUAL DESIGN GLA 610 BALANCING CREATIVITY.

WNM 801-1

vacation (<l bt e e badel s () | | i L[

FINALIZE
USER TESTING DEBUG / REFINE . FINAL USER TESTING

ﬂ__lnl___

_FINAL DESIGN DRAFT FINAL DESIGN

Updated: Dec 8, 2013

"~ PYSEEEUNY O e T WO S L R L] A SSE P W A P L T B LT S

7 I | R
N4 By q
z T |

19

DEBUG / REFINE

17118
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‘Ea}’namlc lnformatlon STOMPBOX will require

’*‘””‘ both web applications, and common purchase

"“interfaces. Secondary audiences would include
less active-music-industry associates, including
students and recent professional upstarts. A
tertiary audience would include those less
involved in the industry, such as hobbyists.

) ;-a moderate understanding and familiarity with

~a multicinstrument performer,

.r -'-‘

3 " iy
{ - ¥ A y

Name Ernie Halter Byt
Age: 37 L. Y
Gender:Male: = ..i.';;?' Dl
Location: Los Angeles; CA :
Education: BM

. Disabilities: None

Occu‘pation: Professional -Musician/Cdmprer
Primary Instrument: Keys and Guitar'
Income: $80,000 _

Industry Experience: 17 years

Hardware: MacBook Pro; iPhone 4G ',
Operating System; OSX 10.6; 105 4.2
Browser: Safari; Firefox-

Computer Experience: 21 years

zz-fa(ﬁ# /‘Z;{:rf:;yh;a/; .

REVIEW NEW PRODUGTS I‘N THIS ' MONTHS BOX
As an internationally touring

performer, a regular’in the

studio—both with his own music

and contributions to others—and

Ernie needs to constantly: monitor
his tonality, timbre and sound,

to stay current with trends: 3 e
A true road-warrior, it has AT
become increasingly difficult to" " s ‘
provide for every possible audio

signature while performing

live. Consequently, these tonal A

irequirements demand frequent

purchases of the newest trending . ' i oY,
gear. Ernie likes learning about ¥ ' '
ahd'sam'pling what is new.in ‘

.. the industry, and being able

to purchase and apply those , k

2 discoveries to his next project. i

19120
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%rm;m\ T PR N R T 4 R SRR A T
RATE COLLEGE OF MUSIC RECOMMENDED ACCESSORY
CLICK LOGIN
KEYWORD

on ENTER SEARCH TERMS

REVIEW

e FIND SEARCH ITEM
!  REVIEW ITEW | BROWSE INDIVIDUAL ITEM DETAILS
| RATEMEM ADD ITEM RATING
|
|
|
|
|
|
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R

B P

T RSO A T

SHOP EOR NEW GULITAR

23

4 sHoPBY '
Vi CATEGORY

SHOP CATEGORY: |

' GUITAR STRAPS

. REVIEW ITEM |

CLICK SHOP

SELECT SHOP BY CATEGORY

SELECT GUITAR STRAPS

BROWSE INDIVIDUAL ITEM DETAILS

G T 2 B T SRR 1 A

T

e

mrmre s

Y T L A S T O

ARWYI
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uit'the users personal sOund pgofrle as WéH .as ot | T a‘ Hy
St oughthe analyswofpersonal 1.__:_:._.Apphcatlonlshall be das«g.___ed ‘_;or

r__tomntunltyrewewsand (vl | N R L ey A

] 12 Appllcatlon will featufe'a.s‘tanda‘rd‘,s_
1IN 4nterface allowmg;users tor

i3l View item: photography

"’B@' ty of‘attack O S : gt 'b. Review audlo samples
““.i' percuSsnve dellcate or heavy)

Choose product optrons

4. | NaV|gat|on paths shaII |ncIude prlmqry,"'

3. secondary and tertlary Ievels as needed, ¢
ho are‘looklng for a better Way to shop §% s AL ; £t

.ca.éc’essorles Target audlence mcIudes’ et 50 C _,,g'.
i 'Ilmlted to drop down menus; lnput‘and-Seafc

Selectquantlty L

Purchase drrectly M DAt :

—;-h'rb‘ o -fs'

-‘Leave a revrew_

a9 i 4 - .-,-.,.

4"' Personal musrcal concerns - - Fia 0 R 13 Appllcatlon WiH offer a rewards progra ‘:g o
(e. g. lack of knowledge physical restrictions) offering discounted products in exchange for

user feedback : A

¥

“Player level
(e.g.hobbyist, amateur, pro) =~ .

q

-'I|nk socral medla I|nks

' ', | g , 14. A
. § R A PN ST G e h.. Interestin trends ' T AL e
: e iy s Tertiary 'navigation shall include, but is not' ~(elgiwhat is new-vs, tried and true) IS S N product and feature artlcles
t ' % I|m|ted to, courtesy navrgatlon terms of use, , : , : LK oy =
I. Typical venue size ; v 39 {os T
3 8’ j- 'Quan—tityland length of typ_ical sets b" Supportlng audlo‘_and V|deo recordln%_s_';'
3 , e.g. three sets, 40 minutes each) ) ' o
_ . . : g\l b ~1" oSl ! ) 15 Applrcatlon will mclude a page to defme‘af (3
& ¥ R : F g 9. Each user WI|| be glven a‘unique user profﬂe~ RABYE G v T S A oroduct brands v 1 R
< XAl . Vi X that establlshes thelr rndrwdualrzed tqne p'f??' 11. Upon subscription, users will receive customized % S
\ E : (e i ATV sample packages based on thelr individualized
o W i ot » ket 16. Apphcatlon will include mtegrated s<x1a| me
- : . ‘tone-profile ; _ ,

‘_ : ik sharmg where appllcable g iy _‘

17. The site shaII offer a subscrlptlon optlon to Jonn%
. ia malllng bigha g amnc. i St SR

" ¢
| :

23124
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. INFORMATION ARCHITECTURE

v

GRAPHIC MIND MAF

-y

B i A9 Mg
Reward-point system
Give to a friend/family
member e e o v
PR T T About subscri tin service 5
About subscription service : cic'atd b el sl i el : A ,
PR ’ ‘ Current box / R ‘
= — | BO C R
ey TION
| THIS J ‘“‘
: ; 8 : ;,i : e
.. 2 i, ; Shipping Address | 3y " fo.
4 ; User photo | SR b e 2 ;
User name L"
Password | User D |
User profile Tone profile |
Mission statement | Biling Address Profile answers [
My account | e
Care andiclearning
Slides | Power & Bane-i |
Pedal pans Humidifiers
 ltem type Picks & Pick holders
New products Pickup parts |
/ Cables & Snakes |
Store | -
Best sellers | AT | Synth and MIDI Accessories |

Stage Accessories |

Brands Shop by Tone-Profile |

25126
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WIREFRAMES: WEB

Log In / Register

youremail@website.com
_ password

NEWS JOIN

Cart(7)  FirsiName v Cart(7)  FirstName v
Loge Logo.
}. BOX SHOP BRANDS NEWS .>l BOX OP BRAN NEWS OIN

sonray [ RECOMMENDED [ v | 161TEMS | VIEWALL | PAGE 123> WARD POINTS
ACCESSORIES

X

FULL ITEM NAME FULL ITEM NAME
$PRICE $PRICE

New products
Best Sellers
Exclusives

PUT ABIRD ON IT BICYCLE
RIGHTS 90'S SEMIOTICS,
SUSTAINABLE WHATEVER
TUMBLR VICE ECHO PARK
JEAN SHORTS HELVETICA
GENTRIFY LOCAVORE.
PUT ABIRD ON IT BICYCLE
RIGHTS 90'S SEMIOTICS.

Brands

B 'YOUR CURRENT BALANCE X REWARD POINTS ($0.00)
Shop by tone-profile $0.00- $14.99 (7)
$15.00 - $29.99 (16)
$30.00 - $44.99 (5)

$45.00 - $60.00 (1)

CURRENT ECHANGE RATES:

SHOREDITCH BAI Shop EACH 100 REWARD POINTS CAN BE REDEEMED FOR $10.00.

by item type
EACH $1.00 SPENT WILL EARN 1 REWARD POINT(S).
EACH EARNED REWARD POINTS RECORD EXPIRES IS 365 DAYS.

REFER TO REWARD POINTS HISTORY TO SEE IF A SPECIFIC RECORD
EXPIRES, AND WHEN.

FULL ITEM NAME POINTS ACTIVITY
S$PRICE

BALANCE AMOUNT POINTS REASON

+20 EARNED ORDER POINTS (#1
EMAIL NOTIFICATION SETTINGS
SUBSCRIBE FOR BALANCE UPDATES
SUBSCRIBE FOR POINTS EXPIRATION NOTIFICATIONS

6/20/12 10:35 AM

FULL ITEM NAME FULL ITEM NAME FULL ITEM NAME
$PRICE S$PRICE S$PRICE

INSTANT REWARDS
Putabird on it bicycle rights 90's
semiotics, sustainable whatever
tumblr vice echo park jean shorts
helvetica gentrify locavore.

THE MAGAZINE
Thundercats wayfarers pour-over
literally, terry richardson portland
authentic mixtape. Leggings echo
park deep v mumblecore.

READ MORE

THE PERFECT GIFT

Puta bird on it bicycle rights 90's
semiotics, sustainable whatever
tumblr vice echo park jean shorts
helvetica gentrify locavore.

Find us! We're Sociall

SAVE SUBSCRIPTION SETTINGS

Shoreditch pickled flannel terry fichardson PBR, From our blog

tousled twee umami street art leggings. Meggings. Vinyltypewriter cred single-origin coffee try-hard ethnic.
semiotics trufaut 100d truck Austi, brookiyn bicycle Ethnic typewriter blue botle, tatiooed truffaut leggings
fights odd future scenester tattooed. skateboard pug,

Contact us Refer a friend, eam 50 points

Call (800) 555 1212 or For every 100 points, get $10 in the STOMPBOX shop.
Email info@mystompbox.com Refer now, for more cash back!

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVEDAGIFT? | POLICIES ©2013STOMPBOX | MADE INLA

FULL ITEM NAME FULL ITEM NAME FULL ITEM NAME
$PRICE S$PRICE SPRICE

Shoreditch pickled flannel terry ichardson PBR,
tousled twee umani street art leggings. Meggings.
semiotics truffaut food truck Austin, brooklyn bicycle
fights 0dd future scenester tattooed.

Contact us

Gall (800) 555 1212 or
Email info@mystompbox.com

ABOUT | FAQ | PRESS | CAREERS

stomp

From our blog

Vinyl typewriter cred single-origin coffee try-hard ethnic.
Ethnic typewriter biue bottle, tattooed truffaut leggings
skateboard pug,

Refer a friend, earn 50 points
For every 100 points, get $10 in the STOMPBOX shop.
Refer now, for more cash back!

CONTACT | RECEIVEDAGIFT? | POLICIES

Find us! We're Sociall

XXX XX

©2013 STOMPBOX

MADE IN L

Shorediteh pickled flannel terry richardson PBR,
tousled twee umami street art leggings. Meg

‘semiotics truffaut food truck Austin, brookiyn bicycle

rights odd future s¢  tattooed

Contact us.
Call (800) 555 1212 o
Email info@mystompbox.com

sonray [ RECOMMENDED [ v |

From our blog

skateboard pug.

Refer a friend, earn 50 points

For every 100 points, get $10 in the STOMPBOX shop.

Refer now, for more cash back!

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVEDAGIFT?

gs Vinyl typewriter cred single-origin coffee try-hard ethic.
Ethnic typewriter blue bottle, tattooed truffaut leggings

POLICIES

16 ITEMS | VIEWALL | PAGE 12 3>

Find us! We're Social!

XXX X

©2013STOMPBOX | MADE INLA

27128
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http://www.narrowdesigh.com |

ORIGIN / TUMBLR

and

c 0 n E PICTURES o IRAN

CARMEX

CARLSON

NEIL YOUNG

FAILURE

ORIGIN / TUMBLR SPENT

LAUNCH = LAUNCH =

SATURDAYS |
NYC i F£1000

Popup som at Lans Crawived's flagship stoe st I in Hoag K

v o B YT X 8 = A . T PN P £, A T R N P Y T SRR o T B R AT AT 2 B T T T A, B L T X 0 ren— S I T P PR £ L A T R s [P 1Y T SRR e T B R NI AT S RN

A e o 29130
[ \/ PR (@)
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I want web to be awesome and usually | let
my design speak for itselt. | love I3,
snow, U0, technology, and & lot of
other things.

I wiinit web to be swesome and wsually | let

i mymmmmumu
: y & e
COOL THINGS kg R ]

]
1
g
l

HOBIER

‘ 5 £ SROTALLEPAGE|
: —
Ul [ 18 ' :
! 4
5 B \

Pl NRT
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COMPARATIVE DESIGN ANALYSIS

http://www.piccsy.com/everything-design

stomp

EVERYTHING

YOU NEED TO
KNOW ABOUT

DESIGN

ON THE WEB

qu Ul / INTERACTION i IDLSIBN ART DIRECTION I IlLLusnul oM I I CREATIVE DIRECTION I

35

WEB DESION BALLERIES

SionER ) oraves | [Eoserr] [Eosorvar] [Eeceents
LOGOSPIRE

LOVELYSTATIOMERY

33134
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‘Ihe strong grld system and simplified puzzle like'
~ yqﬁ')ed structure really stand out as the dominant

RN

‘feature of the Etch Apps home page. In|t|aIIy all of
o thé content is spread throughout the index page,
o sb'ut. lt can be SImpllfled and restructured through the

.'.A';il of “the imagery within the site is shot and
: 'eveldped to have avery specn‘lc Ilghtlng and

I':'palette, and darkly-valued background allows.
i content to boldly display itself.

App Development
We design & build apps
for the Web, iO5 and
Android.

Interface Design

We make intuitive
interfaces for devices
big and small

Consultancy Code and Resources Our best work often

We help brands deliver We create robust code
online experiences that and useful resources,
their customers love. share

Etch

= info@etchapps.com

We like to add value -
consider us as partners
and involve rly in
the thinking.

We move fast - working
in short

sprints, validating our
decisions along the way.

We see it as our
responsibility to keep
the web moving
forwards.

35136
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http://fab.com

stomp

n B O [ oemere o

" Fab is Everyday Design, Smile, you're designed to, [ f]

J The Design Party Continues!

Free Shipping On Orders Above $75. *

Always.

Mission

Fab is Everyday Design.

ding &
different kind of
cOmpany.

Tor Ways That Pt s Linicres

ith design.

n 1 I IR

[

39

" Fab is Everyday Design, Smile, you're designed to. (1T [ £]

Upcoming Sales

Van Gogh Museus Colestion

Paloma

How can we help you smile?

Sell on Fab

Betashop

Recent Posts

37138
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http://www.thisistommy.com

e T peres remsmTr

.

IR TN T

B Aresn D

T

O v 7

ENJOY OUR COMPANY

FOR THE DESIEN & PRODUCTION OF ALL MANNER OF DIGITAL CREATIVE

:

Rééchin New Platforms

Jack Reacher

A Sound Response

Frukt Communications

ENJOY OUR COMPANY

[FOR THE DESIGN & PRODUCTION OF ALL MANNER OF DIGITAL CREATIVE

WELCOME TO TOMMY
THE DIGITAL CREATIVE AGENCY
AT THE TIME OF WRITING, TOMMY IS OVER

gkl Al

WE WORK WITH AGENCIES

BRANDS, COMPANIES AND

INDIVIDUALS

WE LOVE
OUR WORK, OUR OFFICE

MART IDEAS AND BEING PLAYFUL

BETWEEN US, WE'VE WORKED 0N OVER

100

TOP 10 BOX OFFICE MOVIES
BRANDED AN ETHICAL

WE LOVE WHAT WE DO
SO THAT YOU _IIAN LOVE IT_TI][I 1
IT’S A SIMPLE IDEA

T MAKE HER
WHY NOT COME AND SAY

HELLO@THISISTOMMY.COM J -

Brd “Cne Punch” Pickett

PRI Y

O S S L P A8 T W

=1 =

, IS GETTING THERE
THAT'S WHY IT ALWAYS HELPS TO

ENIOY THE COMPANY

G0 OM A JOURNEY WITH US

WHY NOT COME AND SAY

HELLO@THISISTOMMY.COM f&

AND HELPED CHANGE THE

TASTE OF CIDER

WE"éE ;\;‘E—ﬁ;ﬂ\BLE BUNCH
WHICH CERTAINLY COMES IN HANDY

S0 ALTHOUGH THINGS ARE CHANGING PRETTY FAST

YOU’RE ALWAYS IN

WHATEVER THE WEATHER WE'LL GET YOU

AND WHILST THE DESTINATION IS IMPORTANT

k_ WE BELIEVE THAT HALF THE

cy with Slipstream

L R e

41

39140
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http://www.kitchensinkstudios.com

PSS | S AT SO ST R

L D

A DIVERSE TEAM
of 200

INDUSTRY

EXPERTS

Kitchen Sink Studios: :

A
SINCE | ETGHT-TWG IGHT
19 ENORTH THIRD STREET

CREATIVE CONSULTANCY

% % % PHOENIX. ARIZONA % % %

Our job it to tall your stary in the mos:
manner possible. That mesns everything from

be. We love our campany, we love our wark and we
love the satisfaction of mal ents happy.

“And no, we don't sell sinks,

ILLUSTRATION

WEB DESIGN

Relax for a while

e T

43

FOX
RESTAURANT
CONCEPTS

GOCONINO

®

%

NORTH THIRD STREET ]
82 PHOENIX, AZ
» = B5004-2032 = =

%‘P LT WRITTEN INQUIRIES MA e

" info@kitchensinkstudios.com &

T revernone 602.258.3150

B GOOGLEMAPS : = [

WE LOVE TO

‘\
|
|
l
l | MEET NEW PEOPLE.
1 | JOIN US FOR A DRINK
L

at any local downtown pub.

41142
MONTHLY SAMPLE SERVICE



©Albert Normandin

DAlbert Normandin

amazonmp3 =

o}i i
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BOX SHOP

INSTANT REWARDS

EARN STOMPBOX FOINTS
WITH EVERY PURCHASE.
REDEEM TO SAVE ON FULL-
SIZE ITEMS AND GIFTS.

| SHOP NOW -

! CONTACT US

CALL (877
EMAIL INFORMYE

FRME RILL

BRANDS NEWS

THE MAGAZINE

GET THE SCOOP ON HOW
TO USE YOUR PRODUCTS
WITH EXPERT ARTICLES
AND HOW-TO VIDEOS.

READ MORE -

FROM OUR BLOG

i
:
‘ ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES
\

PSS | S AT SO ST R

MNMONSTER _EHOSEKE"

THE PERFECT GIFT
SHARE THE STOMPEOX
VIBE AND HELP SOMEONE'S
MONTH SOUND A WHOLE
LOT BETTER.

GIVE A GIFT :

FIND US, WE'RE SOCIAL!

@ 2012 STOMPBOX | MADE IN LA

HOME

Home

BOX SHOP

BRANDS NEWS

REQUEST AN INVITE TO RESERVE
YOUR STOMPBOX SUBSCRIPTION.

ALREADY A MEMBER? LOG IN TO YOUR ACCOUNT,

PLEASE ENTER YOUR

72
N
<t
Q.
S
-
=
S
-
W
Lid
-
=
8
(e =

EMAIL ADDRESS

INSTANT REWARDS

EARN STOMPBOX POINTS
WITH EVERY PURCHASE.
REDEEM TO SAVE ON FULL-
SIZE ITEMS AND GIFTS.

| SHOP NOW »

WITH EVER'

CONTACT US

EMAIL

ABOUT

INEQSMYS

THE MAGAZINE

GET THE SCOOP ON HOW
TO USE YOUR PRODUCTS
WITH EXPERT ARTICLES
AND HOW-TO VIDEOS.

READ MORE »

FROM QUR BLOG

| FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

PRI | DN R SN S

JOIN

WHAT'S NEXT?

Home

THE PERFECT GIFT

SHARE THE STOMPEOX
VIBE AND HELP SOMEONE'S
MONTH SOUND A WHOLE
LOT BETTER.

I GIVE A GIFT »

FIND US, WE'RE SOCIAL!

(][]

© 2012 STOMPBOX | MADE IN LA

e - e I S

47
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44| 46
MONTHLY SAMPLE SERVICE



48 49

PROOF OF CONCEPT

BRANDS BOX

SHOP BRANDS NEWS JOIN

BOX SHOP BRANDS NEWS JOIN

Box

BRANDS

WE BUILT OUR SELECTION
OF TOP AUDIO BRANDS
WITH A SINGLE GOAL IN
MIND: TO BRING YOU THE
VERY BEST ACROSS THE |
| BOARD. THE RESULT IS A {
DIVERSE LINEUP OF STARS
WE CARRY TOP PRODUCTS
FROM ALL KINDS OF
COMPANIES, BIG AND
SMALL, ESTABLISHED
AND EMERGING, BROAD
AND NICHE—EVERYTHING
FROM WELL KNOWN
CORPORATIONS, TO Y
NEIGHBORS RAGE. WE
KNOW YOU'LL FIND |
| PLENTY TO LIKE |

SEPTEMBER

D'ADDARIO EJ16 ACOUSTIC PHOS. BRONZE DUNLOP FORMULA NO. 65

| FREE SHIPPING |

STOMPBOX 15 THE BE H FROM OUR BLOG FIND US, WE'RE SOCIAL!
NEW PRODUC B . 3 EVE

ADVICE, BUY TION,

WITH EVERY i 4 OPPORTUNIT

FROM CUR BLOG FIND US, WE'RE SOCIA

CONTACT US
A FOR EVERY 100 P

STOM

EMAIL [NFOBMYSTOM

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES 2012 STOMPBOX | MADE IN LA
ABOUT | FAG | PRESS | CAREERS | CONTACT | RECEIVED AGIFT? | POLICIES © 2012 STOMPBOX | MADE IN LA

FRSUSIILIT SN e S SN W O L wr r o P uw - x . L R e r . a nrr T ruE o = x e - wre L R

IV | . 47 148
) D MONTHLY SAMPLE SERVICE
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PROOF OF CONCEPT

S'f / BOX

BACK TO SHOP

VIEW ALL ACCESSORIES
NEW |1

50.00 - $15.00
5$15.00 - $30.00 (¢
$30.00 - $45.00
$45.00 - $60.00

WITH EVERY PURCHAS

CONTACT US
CALL (877) 487 7272 OR
EMAIL INFORMYSTOMPROX.C

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

SHOP

SHOP BRANDS NEWS JOIN

16ITEMS | VIEWALL | PAGE 1

ACCESSORIES

DUNLOP FORMULA NO. 65 D'ADDARIO EJ18 ACOUSTIC
PHOS. BRONZE

]

DUNLOP TRIGGER ACOUSTIC PLANET WAVES UNTREATED
GUITAR CAPO, NICKEL POLISH CLOTH

DUNLOP JOE PERRY BONEYARD DUNLOP ERGO PICK HOLDER
SIGNATURE SLIDE

16ITEMS | VIEWALL | PAGE ' 23 >

FROM OUR BLOG FIND US, WE'RE SOCIAL!
NE
conviamion oGS AD Izl EI
EAD MORE
REFER & FRIEND, EARN 50 POINTS

FOR EVERY 100 POINTS, GET £10 IN THE
STOMPE! HOF. REFER NOW

@ 2012 STOMPBOX | MADE IN LA

BTN N T TN W n . -

shop

BOX SHOP BRANDS NEWS JOIN

STOMPBOX BLOG
Ceuecense | wan [ncunss +

HOW’S OUR DRIVING?
STOMPBOX WANT'S YOUR FEEDBACK; HOW DO WE IMPROVE?

JAMES DEAN
PRIL 2

HEY STOMPBOX MEMBERS!

NKEDIN CAN DO FOR YOUR TOUR.
LINKEDIN, JOINS THE FINAL TONE SOLUTION.

JOHN STEWART

ABOUT HALF

MEMBERS

FROM OUR BLOG
EVERY NEW MONTH BRIN:
. BUY FAVORITES AND EARN TS TION, AND EVER'
RY PURCHASE. OPPORTUNITY ... F

CONTACT US REFER A FRIEND, EARN 50 POINTS
CALL (877) 487 727 FOR EVERY {TS. GET $10 IN THE
EMAIL INFO@MYSTOMPE: AP OP. REFER NOW

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

e e B

FIND US, WE'RE SOCIAL!

22012 STOMPBOX | MADE IN LA

51

49 | 50
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PROOF OF CONCEPT

BOX SHOP

Order #

100422366  6/20/12

100422436

100423001 8/06/12

STOMPBOX I8 THE BEST WAY TO DISCOVER
NEW PRODUCTS. SAMPLE TOP BRANDS, GET
ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURGCHASE.

CONTACT US
CALL (877) 487 7272 OR.
EMAIL INFOEMYSTOMPEON, COM

Ship To

Erik Hartley

BRANDS

Order Total

Erik Hartley $20.00

Erik Hartley

FROM QUR BLOG

EVERY NEW MONTH BRINGS A NEW AVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPORTUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 PO T $10 IN THE
STOM

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

NEWS JOIN

Processing

Search for Products e

Order History

Order Status

View Order

Order

View Order

16ITEMS | VIEWALL | PAGE ' 23 >

FIND US, WE'RE SOCIAL!

[=1[¢]

© 2012 STOMPBOX | MADE IN LA

ORDER HISTORY

BOX SHOP BRANDS

YOUR GURRENT BALANCE 1S: 20 REWARD POINTS (§0.00). /ity

CURRENT EXCHANGE RATES: = | = y

EACH 100 REWARD POINTS CAN BE REDEEMED FOR $10.00.

EACH $1.00:SPENT WILL EARN 1 ﬁEwAHb_ POINTS.

EMAIL NOTIFICATION SETTINGS
SUBSCRIBE FOR BALANCE UPDATES
SUBSCRIBE FOR POINTS EXPIRATION NOTIFICATIONS

FROM OUR BLOG

NEW PRO MPLE TOP BRANI GET EVERY NEW M

NEWS JOIN

ADVICE, BUY FAVORITES AND EARN POINTS
WITH EVERY PURC

CONTACT US
L {87 ;
EMAIL INFO

WL R n . P uw . re =

TION. AND EVERY CONVENTION BRINGS YOU
OPPOARTUNITY .., READ MORE

REFER A FRIEND, EARN 50 POINTS
$10 IN THE

ABOUT | FAQ.| PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

e e B

Search for

History

FIND US, WE'RE SOCIAL!

[>1[5]

@ 2012 STOMPBOX | MADE IN LA
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REWARD HISTORY
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PROOF OF CONCEPT

BOX SHOP

STOMPBOX

STOMPBOX IS A SMART,
STREAMLINED, AND FUN
WAY TO DISCOVER THE
LATEST AND GREATEST
IN TONE ENHANCEMENT.

WE SORT THROUGH THE

CLUTTER TO SEND YOU W
WORKS AND WHAT'S WORTH
THE UPGRADE. WE CREATED
STOMPBOX BECAUSE, LIKE
YOU, WE ENJOY USING THE
BEST PRODUCTS BUT WE

DON'T WANT TO HAVE TO
WORK TO FIND THEM.

CONTACT US

EMAIL INFOSMYSTOMPEOX. COM

ABOUT

BRANDS NEWS JOIN

WHAT 15 STOMPEOX?
STOMPBOX DEUIVERS THE BEST |

. PRODUCTS AND THE BEST INSIDER
SECRETS, WITHOUT ANY FUSS. EVERY.
MONTH S8TOMPBOX MEMBERS WILL,
REGEIVE.A CURATED BO¥.OF MUSIC

ACCESSORY SAMPLES. EACH BOX WILL /&

EPAN GENRES AND CATEGORIES TO
- DELIVER EXCITING PRODUCTS THAT FIT '
‘wm BOTH YOUR DAY-TO-DAY F ROUTINE,
. AND'INTO THOSE DAYS WHEN mu AN
-TO CRANK THE ;mg.uu: 4
b o
mxm' ¥, nﬂiempen
E CONGEPT FOR STOMPBOX WHILE
s:nwnum; AE AN mngpeuusm hmn
DURING THE RISE DF THE DIV nuslcm
AGE, STOMPBOX WAS nns’mn 7O HEL
wwu:ns CUT THROUGH ]
| GLUTTER OF THE RETAIL WORLD “m
- FIND PRODUGTS 'I'HN' REALL\' v(énn
OR THERL '

"~UBASED IM LOS ANGELES é‘mﬁpwx
ALAUNCHED IN ssvrsmé:n 2012.WITH'
{ T

saws»aemrzmz GAINED .
rzanmmm.wnsommﬂakfrunou;;u
GUEST A n:f /ON SEVERAL POPU

s L

THE STOMPBOX
EAGHMONTH, YOUILL RECEIVE A, -
SELEGTION DF SAMPLES THAT WE'VE
TRIED (AND RETRIED) OURSELVES. WE

" 'SOURCE OUR SAMPLES FROM BOTH
WELL-KNOWN snmné AND EMERGING
- GEMS. THE GLASSIC SUBSCRIPTION
 INGLUDES EVERYTHING FROM FICKS TO
| CAPOS, AS WELL AS OTHER MORE.

' unioUE .bllmq SOLUTIONS. BE SURE 1O

. CHECK: aut TNE E\'EH GRMNS LIST oF
PRODUCTS. iN?OI.IH WDHDERFU HEW
MCESSORIEG SHOP.

THE CONTENT |
oln, oﬁmrNAL numm «sms wu ¥
< 'GET THE MDST OUT OF YOUR.  SAMPLES.
“WE'RE A SOURGE OF (NSPIRATION,
ADVICE, ﬁﬂomr‘pnmtlon‘ WE'LL sh&w
OU HOW TO MASTER TECHNIQUES AND.
JPGRADE YOUR DAILY ROUTINE WITH =
ARTICLES.EXPERT. INTERVIEWS, AND
SVIBEGS! DIVE INTO THE STOMPROX

wnsu QU ARE HEADY FOR MORE OF
mspnonucrs YOU SAMPLED, YOU
CAN PURGHASE FULL-SIZE VERSIONS
 DIREGTLY FROM THE STOMPEOX SHOP.
wz ua\rsa nmznous Lovm!v

FROM OUR BLOG

EVWERY NEW MONTH BRI A NEW CONVEN-
TION, AND EVERY CONVENTION BRINGS YOU
OPPOATUNITY ... READ MORE

REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POINT: ET £10 IN THE
STOMPE 0 EFER NOW

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

:
\
|
‘ CALL (87"
|
|
\
i
|
\
!

THAT REWARDS YOU EVERY

X TM You ,S.HQP REFER ! FﬁENDS. HND

a\f: FEED ON You
L,s?{:ﬁu;m AEDEEM st,ou &

FIND US, WE'RE SOCIAL!

[1[¥]

© 2012 STOMPBOX | MADE IN LA

BOX SHOP BRANDS NEWS

CONTACT US

NAME *

SUBJECT *

TELEPHONE

MESSAGE *

(*) = REQUIRED.

STOMPY 3 E f FROM OUR BLOG

HEW PRODUC MPLE TOP BRAND:! EVERY NEW MONTH BRINGS A NEW
ADVICE, BUY FAVORITES AND EARN TION, AND EVERY CONVENTION BRI
WITH EVERY PURCHASE. OPPORTUNITY ... READ MORE

CONTACT US REFER A FRIEND, EARN 50 POINTS
FOR EVERY 100 POIN GET $10 IN THE
EMAIL [NFOBMYSTOMPE: STOMPEOX SHOP. REFER NOW

ABOUT | FAQ | PRESS | CAREERS | CONTACT | RECEIVED A GIFT? | POLICIES

JOIN

U. FROM
TECHNICAL
HEL!

FIND US, WE'RE SOCIAL!

[>1[¢]

© 2012 STOMPBOX | MADE IN LA

CONTACT US

Contact us
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. Read rev;evvs

o Purchase |tems

- Post a reV|ew

. Update personal mformatlon
o Complete Audio Proflle :
e Update Aud|o Proflle
e Rewew pornt baIamCe

#
W ¥ "
ik ra 3R

' '_'0 Subscrlbe to servrce bty e ik :
_r%\nd populatlon of brand database

b
=

e Cancel subscnptlon

I ltems populatlon of item database Z. i

L. Add new ltem to database

Product partner Vlew items, search for item, read _
reviews,, purchase items, post:a review, update N Update monthly offerlngs ;o g
P personal mformatlon complete Audio Profile, Ny Malntaln system - 3 YT 4
update Audio P_r_of_lle, review point balance,” : j
subscribe to service, and cancel subscription.

18

" Ma_lnt_am user database . ©
e System admin: View.items, search for item, add . # Monjtorreviews.
~ new item to database, update monthly offerings,

maintain system, maintain user database, read '.Assoaatlons ' AR s

reviews, and monitor reviews.: i
» Purchaser: Search for item, 'view item purchase _ Ay Member Non- member, P"OdUCt partner, Syste
item, read reviews, post a re\”ew . : i admln Purchaser Researcher: Search fOI" Item

It

e Researcher: Search for |tem V|ew ‘item, : . f
teBdireyiewe. L My _ o Member, Non- member Product partner Purgha
Al Search for |tem view |tem purchase |tem,,

read reviews. e

.view item, read revrews eyl ; '."

_ : _ ) Member Product partner Vlew |tems §ear(chefforL £
Bk : o 5H5 AR e item read reviews, purchase items, post a refnew ; _
' b RN A update personal information, update Audio Proflle AT Yl Ao ‘ i

; review p0|nt balance and cancel subscrlptlon \,r i Akt ] : '

5
-

S ) . ¢ Non- member Product partner: View items, search
for item, read reviews, purchase items, subscribe
to service, and complete/Audio Profile. . °

55156
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Prtmary Actors

Members Non members

g . X W= A W h ._- 1
! i o
A

.Secondary Actors

Product partner System admln Purchaser
¥ T 'r'

.,"

o S < _:IStory Scenarlo

v ‘\' Lk )

:.Story Scenarlo t gt i .

-tf

' The user is Iooklng to purchase a specn‘lc |te
- Once W|th|n the shopplng area, membé‘rs and noh

Ls Iook|ng to purchase a speC|f|c item. ' . .The user is Iooklng to purchase a specn‘nc |tefn- [

_. . thln ‘the shopplng area, members and non-. «at the STOMPBOX home page, members and non:

% members ahke are presented with the full product : members alike, are given the ablllty to searcht,gf '

§% offermg separated by category, brand, special offer, -, an |tem using the search box at the top nght

. ‘and'éven by: their monthly box offering. The user can navrgatlon ‘ W S 4
- then pavigate to theiitem they wish to view. -+ : ; 25, LS

; W-Ith the qu product offering, separated by
category, brand, special offer, and even by their. 7
monthly box offering. The user can then navigate to ~ then nawgate to the item they are Iooklng for 3ddjtaq o
the item they are looking for, and'click to'view the ;v 0 thelr cart, and proceed with the checkout procefss_‘f-"‘"“

: Steps

bich, A ' . . , . user reviews. ' ¥
Steps 4 P TR | , _
' S What sequence of steps does auser take" A2 3 Stéps
What sequence of steps does a user take7 N -'1_ Click within the search P ¥ Steps s %
#ale Click 'Shop - ;s e ¥ s : : ' : S s Y >k What: sequence of steps does a user take7
: 2. Type asearch query What sequence of steps does a user take? 1. Click “sho
2. Navigate through appllcable category g e bh -ICIICk search ' B : U P
: : 5 3 il . Click *Sho
3., Click item for additional information £ 9 P’ X 2. Navigate through appllcable category
. Bl as et ( b Nawgate through appllcable category : e liek |tem Lo
£ \ . b 3. Click item 3 A A oL Te, 4. Click ’Add to cart' o
Ty ’ : Ay C||ck-’Revrews’- 5. Click ‘Cart" . '
7 6.: Click ‘Complete order’ " '\, " Hii”

3 e
e e
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Prlmary Actors -"f,'?-f"' R Ll Prim; r :_"_f,v': : i_“ Jrg Prrmary Actors

Members r Members ;

R , . it

.Se-condary Actors .Se-condary Actors

Product partner. .. i 1C Product partner.

1 Wy

Story Scenarlo 28 g el s

.,"_."_ 1 %

:.Story Scenarlo

is Iookmg Ieave feedback about a specrflc [ The user is Iooklng to update thelr personaj Py
it nce w_|th|n the shopplng area, members are..  :information: Once at the STOMPBOX home pag
% presented with the full product offering, separated members can then navigate to thelr personal‘»ﬁr

Bt ri‘
' The user is Iooklng to view thelr pomt ba|an‘&e bn
at the STOMPBOX home page members can theq

nformatlon by cI|ck|ng the "My proflle" link. From’

“ by category, brand, special offer, and even by their’ information by clicking the "’My profile” link:
i monthly box: offerrng The user can then navigate 5 From this page, members can rewew and edlt this page, members can review, and edit thelr Audio _ review thelr pomt balance o R 4
© to the item they are Iooklng for and cI|ck to add ' thelr personal mformatlon SR Profile. 3 T A ; te !
areview. i : R ) : (HER N ¢ R R T T oy ' R Uy B i
. g1 Aol gk A i L ' .S'teps Steps i Bt SRV B X SR AT
Steps ; y i . ; e ot BN SR | o . : What sequence of steps does a user take?"
~What sequence of Steps does a gser_ takeviid What sequence of steps does a user take? s _-1..‘-. Click "My profil_e’ g L o i 2

.+ What sequence ot s'teps._doe.s,a dser take? - 1. Click Ny profrle v W
Click 'Shop, &= %« i, ) v 5
Navigate through appllcable category i

1. Click ‘My. profile’ 4 ade. =iy

2, Click ‘View point balance’
2. Click ‘Edit’ next to ’Audlo Proflle area b 2as) Fifh nidhe: '

¥

_'Cllck ‘Edit’ next to demred area (Shlpplng-,‘:,éfi'{::_" A
Audio Proflle) - 1,

click item Gl % f. ' 3. Enter desired content. .
Click *Add reviet’ EdPt s o Bl YR
" 5, XEnter user-review content. .

6. Click ‘Submit’

3 Change desired content TN Y

b S S BT

59160
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Prl'mary Actors fl_.'-’: ke 00 U ¥ Priman ors ' ey TR b Prlemary Actors

Members 1, Non members

i N : | G b BT
LW : | T : B - ‘ e

Secondary Actors A | .Se-condary'Actors_.'-'5_5'__-"»-,

Product partner System admm _Prdduét partner. .. -

IR Vs

Story Scenarlo

Story Scenarlo Gty s s

T is Ipokmg to subscrlbe to the. monthly .The user is Iooklng to start thelr Audlo Prorfr“fe; Y *g o
2 ervice, Once at the STOMPBOX home G ' Once at the STOMPBOX home page, non rtiem.bets :
embers can then, nawgate to their personal - A home page members can then nawgate to th [ B age, non- _members can click the “Subscribe A, can cllck the "Subscribe to STOMPBOX” Jink’ lrg,,flfre v?f
3 ‘.3|nformat|on by cI|ck|ng the “My profile” link. N month s offermg by clicking® the My STOMPB ' _ e STOMPBOX" hnk\m the top naV|gat|on..- | bR top naV|gat|on ‘Within the subscription flow, usér :
- 'From thls page members can cllck to cancel ; v linki in the nawgatron A o i | 3 ' R . . vo!liare asked to complete thelr Audlo Proflle 4
* their subscrlptlon i s : SR R AL ' ' ;

S el AR SR e Steps TR R S Ml gt
gl e 0 s R Steps P TS ERRA e ' Steps
Steps Y s h T E3t What sequence of steps does a user take? - ; X : SR
; \ 2 ; What sequence of steps does a‘user take" 1. Click ‘Subscribe to STOMPBOX" - '- What sequence of steps does a'user take"
What sequence of steps does a user take7 Jo f , : Y . _ - . ol - 3 U
._ q IO S : \ 1. Chck ‘My STOMPBOX 0 2. Proceed throlgh subscription flow, Y 1, Click ‘Subscribe to STOMPBOX i
1. Cl'Ck ‘My profiles cEad L e ' R 0 3 : 2, Proceed through subscrlptlon flow. Ly
' g 3 : , : ; A 1 g
. 2. Click “Cancel subscrlptlon , { , ! : 3. Fill out requlred questlons to complete Audlo ar" '
3. Proceed through can,celatlon_process. Y ' Y ' Profile: ! : ' : :

61162
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System gdmln

&
fy

_Story Scenarlo

The user wishes to upd.até the user databapé}fis:

‘The system admln [can access databases througﬁ i
-"the cont-rol panel ththe hostlng softwqre

o sf’ébs' %99

TRLL. ¥ AT ~ e et Py i y s _.-' : R - Ay T . d

o sf’ébs? '

o What sequence of steps does a user take7 Spire : - PR M What sequence of steps does a' user take7
Log in to the control panel i e .'f : i R Log in to the control panel B :_ b 1.; Log ins to the control panel Syon i I Log in to the control panel
Access reievant databases.. : o i 2. Access relevant databases .f fotie A Access reievant area B 4 S A Access relevant database’

Submlt newcontent Larailgy bl SR S A B Submlt new content | Vg Rt S K 3 Change orsubmlt new content © . Grcoo _3._ Submlt new content '

A ¢ 3 Tt | R X7 ek :' 1 . e VL ¥ A
4 . s ¥y * 1 A ; 1% 2 E 4

63164
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USE CASE 17

PURCHASER

>0

PRODUCT PARTNER

T X 8 L x P 1 Y £, AL T S ST S TS 4 LN I T IR R NI I T B O T T T N £+ 0 T X x R S Y £, A YT T R LR 4 LN o N T R R AT ] AT O P 15T

STOMPBOX USE CASES 65| 66
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/€ nfused bout how the shoppmg
7 ginénee started with the search '

,,of the functtpén qf‘trhe app, t‘hIS descrlpte
na\ngatlon ts amblgu&us to some users

: 'A"ust‘i'n"TX 1

“ s34 years oid 8 e
* BS, Mechamcal Englneerlng ﬁ’_

: ) Ent',hu5|ast OccaSIonaI Performer -

. Above average! technology Skl”S

| b g Felt that thls appllcatlon Would becdme _
I usefur toll When shoppmg in the future. i

:"West BIoomfieId', MEA
' 30 yearsold EANURAL S e g
. MS, Envnronmental Englneerlng

) Hobblest : t iy : i
S Above average téchnology skllls B e 8 "I--" musm'accéssory, but Wahted a méreg,
e IR e BT SRRl {1 8 T : engaglng |n|tial.shoppmg mteﬁface’%
M SR S ik e d Tk A9 2 g ._._>.
PRI p N Completved Task 4: Users ‘found*navf%atibm pie
GG SR SN T [ bet unclear, mostiusers eventually found‘*
& AN R IR bk ' 5 ! : but only after exhaustjve search' e
MEVEON. o A+ O A e P . et Ry »,

WA 5 0,  Liked the visual presentation:

s

. Would use an application like this regularl

67168
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hartleyworking

@hartley_working

talented and versatile designer who has one of the best work ethics I've come

His awareness of the visual culture around him is =olid and he knows how to use
it to consistently convey the message needed. He's truly an asset to any creative team.”
o esignar, Gecrge P Jonnaan

Faatured Cliant Projact Recant Blog Entry
MixOne Sound Ugly City

At remaligation n Al Efects using 8 windup by and
harst fustain canftrant becagrars

> (I vimeo
westings, ™
FYEBT Fetaions. WIALR YOuT POCUGION Teeds are. WirCre
s e company for the job. Cior stafl s knowledgeable, Clean out,
o . Wo — 1
58 o0 vary bast 1n makn surm oor sherts r 100% saristed e — t

SR

T T P BT Pl T O T LR T

lackBook

Swo L

Partners | About Us

Sign Up for Fr

BlackBook, the new standard for all-in-one social contact

managers. Your new, user-friendly organization application
for all your contacts is just a simple click away.

A | AANAGER
Ls | p CUNN 1\ A \
T
.t] e Vegiing

A better, brighter, faster
| The best in studio & stage solutions.

* e T N STER Y R

i
| = pry
,Ir‘ 49900 1895

u

:! et et o
| i e
| :

W

|

i

&

i

i

5

¥

g

We are o
P LA R RN L T IO TIORATL - [ AR ARy
NIV AN AT
IVIFAUINE O N D
.1 A ot e . B~ . e e i

Got the Latost

ity updaind.
GUITARDED BASSTARD &
CRUMASS uniris are finalty hers!

Follow the Tour

Find More Erik Hartley

ol Yo - AOOR. - Erk Hertey

b - L0 A EANT R O BT A T

s T

1 S I, e

I Ty L.

e

Rt TEDEEETTS

" BN ST R

IS

o T

Qs

e
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Make the most of your color with the vary bast paint.

/= SHERWIN-WILLIAMS.
& i

L

o U O S IO | L G A T B TR T DAL W L L o
1 N { i@ |
A y -LIAVIVES . LA AS LA
L i
e I — SR I

Sgn U

Purchasaur, the new standard for third-party shopping
: evelopment. Your new, user ndly shopping
solution is just a simple click away.

S o[

Vit P gt Pusthaais naturs

arwma T2 B L N R P 1 A T SN e 3T U P M T P et A W L S U L
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PORTFOLIO

73
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AUTOBIOGRAPHY

stomp

RESUME

071D = HF.11

). HANTLEY

2440 BN TOPY

ey e

hilpzcf e ey L
S Fheriennerriing. bl opepc com

Beccama on inlegrol ol of £ et solen o rrrive Ciesign ke in B sl of i anly breocening
My ENpEEEncEs, bul i hulher e cemionpemenl of T Sompryy - o el eols

Homtwer; P sy, Powiucis!, B

o ExErul Clemipgn Cones piy ior ERncingg ond s Eging -sciullons, Inchuing] praiet
-, sl oncapis oo Incivicken! pred-oul culions ior ey Lile Pory. Poricipoie:d in Escineicam
v ioprmEr ond oppicolion ol morst e, decien morsl o e pholn shonis ond suppiad
Ay A preserioll ons, s shorrs o oirer DaEing e

Tollsols, I Sk Wt Designes § At Cirecicr, Hinghoam, M.
Bleviier] T clasign ol of el com whils molnicining olcgrrent wilh mul-nolional boncding Twgh
T purmory ceresiopamant of Fosh (ARY) ond amal-ormpoin o inleroced whh project monogns o deliver
O SOUNYg Concl VIR MG, £ Sehe i, COBEwTinr] Sty i mariming i ST marchonoing
sryinyy Inic- compaing CrETive,

Homier, Praciegn Dl g, Powucist, B
B it by L ey £ A, Pkl Hece] wilh So-Soenme Ty Sory, TR mers orcd Sor Woss sohulion,

Swoge . Johmen; Srophie: Desipnaer, Autm HEls. B, forih Enskn, Wb
Orpxaidng.

DeimiseC hryslar Comp [DH0G: Srophic: Dosign & Eanily Spmcicial, Autxm Hlls, ML
AR CCE AR 16 £ T D ] AT (i e T, = iyl O karsiering Tacem,
1 ST st appienien ek ety 7E% of ol DX smpieyaed. Iniving SOmpiee fesn probiems
ool Il pEophic e IcLring DolmiarChnyainr Muss e pubis: RHolicne ond ianily ond ocveriing
W 1 prEcn inkerel Civersly s inleeet ETUpsL

Bwoage F. Jaohmn; Grphic D, Aubum Hlls, ML

Chaniain irciucian] Honcko, BY, A, B, S, DolmiseCirpalar.

Holley Woding, on Dvangehcsl Becosc musiclory; Dl ord Koksmese, M, Brighlon, Ba.
Projects crralsie r csalnn ono impierrenioion ol ol cnd peied oppicrions R Conceplion i
o, Design sllions % Sk o ERncing, ioanity, peint coliafsnl ord inicemnionn] wakslios
CHeninin irchucian Hosb, kisOns Sound, Siorion Holefa 2uma o, The Snll, Sreen D Sk, AuclionHH
Tioxkery, OCA Sanica Lo, S Arrruniing, on Shosfitors AUEmoive.

PC ool e sl ns ciucingg, b nok Bl i, Acdoks O3 Craniive Julls, Serrinitees, Mocrymecin,

Demonaimies: SRarive Half-CETpkmalon D SememLricoiory sl o ety i iarxiarship sunliore.
Damign Cuniter, Wi Michigon Uinhaslly.

Acoziemy of Afl Univamily, $an Foncieca, Coliomin

WA Wby Damign & M badin, Cusrnity Cllecing FRC{FmL

Wamlmn Michigen Univemlly, Colisge ol Fine- Ar, Enlcrmren:, Michigron,

WA In Ssaphic Dmign, Apall 31, 2006,

ety werk bl in Joons of Gaopihie Daalon, by Swven Holler o M B

Ora kianiy werk publishas In Tha ioasi voiuma c1 e 2opalaunge pubicnlions,

ABC - Dol 's Rl Avrrd of Excaliancs i Mo Putsicrion As o Design.

Fouw kienilly wewris: pulsishend in i B vk of e ool aonge pubicolione.
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WIREFRAMES: MOBILE WIREFRAMES: TABLET

o

Provider Time Navigation itle Product type/Name (Qty)

N
< | T = |E

.

g View / Cancel purchases > _

R ’

Email Email [X] purchase history >
Add to list

Password Password . marfa helvetica gluten-free. Post-ronic tonx plaid trust fund.
Manage lists > PBR actually organic wolf banksy. Banh mi vinyl craft beer
Product Name $OO0.00 3 wolf moon, american apparel salvia keffiyeh cray chillwave.

D Keep me logged in

Pickled four loko master cleanse intelligentsia, yr
bespoke marfa helvetica gluten-free. Post-ironic tonx
NeW accou plaid trust fund. PBR actually organic wolf banksy.
Banh mi vinyl craft beer 3 wolf moon, american Signed in as fullname @address.com _
apparel salvia keffiyeh cray chillwave.
RaN|ZaN

Highlighted product Highlighted product

g
Highlighted product Highlighted product

S_W, 29130
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-l VIRGIN' 3G

Email

Password

(] Keep me logged in

5:30PM o

B T S

WELCOME

Ut

Welcome

T N P T 0 U

-l VIRGIN' 3G

Email

Password

and keep me informed about
Purchasaur updates.

5:30 PM

" PTRSEII N T NN W T EMBL L A
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